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LOOKING BACKWARD 


Isn’t a bad proposition. We are so constantly advised to look for- 
ward and to ‘‘hitch our wagon to a star”, that, in a sense, we 
are prone to think that ‘‘looking backward’’ is going backward. 


Not at all. 


Looking backward is reviewing experience and experience is the 
only real education worth having. 


Experience doesn’t deal in theories; just facts. The questions and 
guesses are all of the future—but experience is the sign post, 
almost unfailing in its truth, to point the way. Guided by experi- 
ence purchasers of ‘‘American Cans” rely on the quality and char- 
acter of the cans and the unfailing source of supply. 


American Cans are made on honor to beget the confidence result- 
ing from actual experience which means satisfied customers. 


American Can Company 


Chicago Baltimore 
San Francisco NEW VORK Portland 
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THE TRADE. 


The Blakeslee Oyster Steam Box. 


CAN-RIGHTING MACHINE 
Is Right in Every Respect 


It will save its cost in 
one season in the aver- 


age canning factory. 


Improved Square Oyster Steam Box. 


THESE BOXEs are made square, so that when the square cais 
—_ with oysters are run into them, vey fill "* Box as full as prac- 
tical, thereby leaving very little unused space for the live steam to 
A. K. ROBINS & CO., fill up. They are we of % inch plate steel, riveted together with 
5g inch rivets, all seams and joints are fitted and caulked carefully, 
Agetus tor Baltimore District the frames are filled with packing and fitted with two swinging 
doors, the tracks are securely fastened to the heavy angles forming 
the corners of the Box. Every Box is furnished with steam pipes 
h : titted to Box, safety-valve, steam gauge and all vaives necessary. 
or the manufacturers They are generally made 25 feet long, 30 inches wide by 31 inches 
high inside, to hold three & ft. cars, but are made to any 
desired length. 2 


GEO. W. STROW 
Cazenovia, N. Y. 


1404-1410 THAMES ST. BALTIMORE, MD. 


PROMPTNESS 


Prompt attention to orders during packing season is as important as good cans. We have a record over a period of several 
years of having shipped every car of CANS ordered during Packing Season the same day order was received. During the 
Packing Season we always keep loaded on our tracks from thirty to fifty cars of Cans in order to make absolutely sure our 
customers receive ‘their cans promptly. 


For prices, terms, etc., 


address 


We are prepared to furnish our customers with fivé gallon Tomato Pulp Cans, made of Heavy Tin Plate. 
We can furnish these plain outside, and Sanitary Enamel inside. 


WHEELING CAN COMPANY, Wheeling, W. Va. 
OLIVER J. JOHNSON, President 
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THE TRADE. 


Ayars Machine Company, nex tersey. 


Universal Continuous Capper. For any Speed Required. 


Rotary Pea and Bean Filler. 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamiiron, Onv., Sole Agents for Canada. 


In Writing Advertisers, Kindly Mention The Trade. 
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THE TRADE. 


The Query 


“How to Increase the Consumption 
ot Canned Foods” 


was Answered by the Word 


The PRIME FACTOR in Pro- 66 UJ ALITY” 
ducing That 


Which Type of Container is 
Manufactured by Us and Imi- 
tated by Others. 


SANITARY CAN CO. 


Factories: 
General Offices: | Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
NEW YORK CITY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


In Writing Advertisers, Kindly Mention The Trade. 
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STANDARD 


DEODORIZED GASOLINE is used by 95 per cent. of the 
CANNING TRADE. Why? Because it is best and cheapest, and 
is for sale everywhere by Tank Wagons, in Barrels or Iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE 


A\) 


BALTIMORE, FRIDAY, DECEMBER 8, 1911. 


Our 
New Location 
117 South Wolfe Street 


The removal of our entire 
Can Manufacturing and Litho- 
graphing Plant to the above loca- 
tion, which has been underway for 
over a year, has now been com- 
pleted. A more modern plant is 
not to be found in the country. 


SOUTHERN CAN CO. 


Baltimore, Maryland 


WEEKLY REVIEW. 


Of theZCanned Foods Situation. Market Reports. 
Conditions and Changes. Outlook. 


In last week’s issue we reported a little flurry in toma- 
toes but stated that we did not expect this heavy buying to 
continue for any length of time, owing tothe fact that 
wholesale grocers are heels over head in holiday goods. 
This view of the situation has proved to be correct and 
those who came into the market last week and the latter 
part of the previous week were fortunate in securing their 
goods at prices ranging from 95c. to $1.05. Now the mar- 
ket is generally quoted at $1 05 but it is said hardly any 
amount of tomatoes can be purchased for less than $1.10. 

Some packers and a few holders will let a few cases go 
out for a friend at $1.05 but when it comes to buying a large 
lot the price immediately jumps up a few points. The fact 
is almost everyone looks for a $1.25 market very shortly on 
No. 3 full standard tomatoes and all holders of fair sized 
lots seem determined to wait until that price is reached be- 
fore letting their stock go. Of course now and then a fair 
sized block is confirmed at less than this figure but the 
average holder seems to have enough money to buy his 
Christmas presents and is taking it easy, awaiting results. 
There are no changes to report in tomatoes and nothing 
more than that the market is very firm can be said at this 
time. 

As predicted by those in close touch with the market, 
corn. has taken on a little more interest which is probably 
due to the rising market for tomatoes. It is reported that 
quite a few who were in the market for tomatoes at $1 and 
failed to fill their requirements, have turned to corn asa 
solace, believing it will be well to buy good, heavy stocks 
at this time, before the expected advance begins. For it 
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6 THE TRADE. 


is hardly likely that corn will remain at the present low 
price, with tomatoes travelling in an aeroplane. Brokers, 
buyers and canners all generally agree that the corn pack 
was a heavy one but there are few among them who do not 
believe that corn will be the best seller during the first half 
of 1912. Itis the only article left to feed the consumers, 
and at the present low price is making staunch friends of 
many who never before thought of eating it. At this writ- 
ing there are no changes to note in the price of any grade 
of corn; the market is reported to be firm and sales have 
been of only a meagre nature. 

Canned peas have been unable to attract any interest, 
as the spot stocks are practically nil, and the prices asked 
for the few cases left in first hands are such as to frighten 
even the boldest of the buyers. When the grocer must 
have peas then the holder gets his price but there are none 
who will buy unless the goods are already resold. Owing 
to the fact that stocks on retailers’ shelves are very light, 


it is possible some heavy buying of canned peas of the fin-. 


est quality will be experienced during the two weeks prior 
to Christmas. A Christmas dinner would not be complete 
without a dish of peas and if the usual demand is felt the 
retail grocer will find himself short. Consequently we 
think an increased demand for spot peas of good quality 
will be felt within the next two weeks. 

Future canned peas have the attention of the buyers 
to a small extent, but the fact that jobbers are busy with 
holiday goods also effects this article, and but little can be 
expected until after the first of the year. According to 
reports, quite a number of canners have sold their expected 
Igt2 pack and are not in the market for any more business. 
It is also said that the prices embodied in these future con- 
tracts are higher than for many years, if they have ever 
been as high, and this is due to the fact that canners are 
paying enormous prices for seed peas. There are so few 
seed peas to be had, according to the information we have, 
that it is practically impossible for auy canner to get all he 
needs from one seed house. A prominent seed house ad- 
vertising in this paper advised us a few days ago that they 
had turned down orders for more than 40,000 pounds. 

In the other articles such as pumpkin, spinach, sauer 
kraut, sweet potatoes, beans of all kinds, the market is 
somewhat quiet but prices are firm. Sweet potatoes are 
very scarce, the demand seems to be unlimited, while the 


_ supply is decidedly short. 


Not only in the East is this so, 
but reports from the Central West and even the Paciac 
Coast state that canned sweet potatoes are in strong de- 
mand and shipments cannot be made fast enough to suit 
the buyers. This is not the active buying season for canned 
pumpkin and it is rather quiet, and whether the demand for 
this article will be good at the usual time is a question. 
It seems a harder proposition to get the consumer to use 
pumpkin in cans that is the case with other articles. Of 
course bakers and restaurants as well as hotels use quite a 
lot of canned pumpkin but unless the packer can induce 
the housewife to take hold, the snap and vim that charac- 
terizes other articles at this time will not be felt. Canned 
pumpkin needs a little advertising and the sooner it gets it 
the better. Spinach, sauer kraut and beans are all shar- 
ing in a good demand considering the time of the year, but 
better business is looked for about February rst. 

Small fruits, and uther varieties too for that matter, 
are very scarce and the demand has pretty well cleaned up 


the holders. At present, buying is not heavy and it looks 
as if both seller and buyer have satisfied their needs, one 
for the goods and the other for the money. 

In cans and canners’ metals we have nothing of special 
interest to report. Can makers are overlooking their 
plants, and makers of canmaking machinery are receiving 
inquiries for the various machines. 


Mrs. Clara V. Meehan. 
Readers of The Trade will be sorry to learn of the Death 


of Mr. Bernard J. Meehan’s Wife, Mrs. 
Clara V. Meehan. 


Mrs. Clara V. Meehan, of 1800 East Lafayette avenue, 
Baltimore, wife of Bernard J. Meehan, .Democratic execu- 
tive of the Eighth ward and a member of the firm of Thos. 
J. Meehan & Co., brokers in canned foods died in St. Jos- 
eph’s Hospital early Wednesday morning from a complica- 
tion of diseases from which she suffered for about three years. 

Mrs. Meehan bec:me seriously ill‘about a week ago and 


was taken to the hospital. She wasthe daughter of Mr. 
and Mrs. Samuel Frey, of York, Pa. She was47 years old. 

Besides her parents, she is survived by her husband, 
two sons (Thos. J and Bernard J. Meehan Jr.), two sisters 
and two brothers. Burial will take place Saturday morning 
at 9 o’clock from St Paul’s Catholic Church, where a re- 
quiem high mass will be celebrated by Rev. Michael Foley. 
Burial will be in Holy Cross Cemetery. 


WANTED.—A first-class man to act as sup- 
erintendent of an automatic can making plant 
with 2 lines of machinery. The man must bea 
first-class mechanic and a man of good character. 
State salary desired, age, experience and give 
references as to ability and habits. Letters will 
not be answered unless these conditions are com- 
plied with. Address, 


The EMPSON PACKING COMPANY, 
Longmont, Colo. 


WANTED.—A high grade canned foods sales- 
man. One who has had experience in selling 
both to the jobbing and retailtrade. One or two 
trips per year of 6 or 8 weeks each would have 

_to be made. The rest of the time the man could 
reach home every Saturday night, in the territory 
we would expect him to take charge of. State 
age, experience and give references as to ability 
and character. If these conditions are not com- 
plied with the letters will not be answered. 
Address, 


The EMPSON PACKING COMPANY, 
Longmont, Colo. 


In Writing Advertigers, Kindly Mention The Trade, 
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THE CAN 


What Some Users Say: STANDS STILL 


‘‘We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.’’ 

‘*We have the seamer running fine, have not lost a can in two 
weeks.”’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. The can is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. ‘Why Not Use Them. 


Patented and 

The Improved Lock and Lap Side Seam for Open Top Double Patents Pending 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED “STEWARD” DOUBLE SEAMBR, Ne. 6 
by us. With Automatic Feed For Round Cans 


We are the sole owners of this patent. 
All persons are warned against infringing this 


L. & J. A. STEWARD, Rutland, Vt. 


MORRAL BROTHERS, Morral, Ohio. 
MANUFACTURERS OF 


THE MORRAL GREEN CORN HUSKER 
THE MORRAL SINGLE CUT CORN CUTTER 
THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 
THE MORRAL LABELING MACHINE 


and dealers in full lines of corn canning machinery. 
These are all high-grade machines and we guarantee 
them in every way to do the work they are intended 
todo, It will pay you to write at once for prices and ° avenvee 


i The Morral Corn Cutter has a positive feed and will cut 

EE SEER SES nubbins as well as the large ears and is becoming very popular. 

The Morral Double Cut Cutter is the only machine made that 

will cut the corn twice at one operation, and are now used ex- 

MORRAL BROS., . Morral, Ohio. clusively by some of the leading canners since they have learned 
' the value of this improved cutter. 


TESTIMONIAL: 
Morral Bros., Morral, Ohio. Rochelle, Ill., November 5th, 1910. 
Gentlemen:—We have your favor under date of November 8rd, in which you acknowledge receipt of our order for 
an additional twelve Morral Corn Cutters. We think the additional order given you for twelve of your corn cutters is 


sufficient evidence that the machines were entirely satisfactory. Yours truly, 
P. H., dr. , al P. HOHENADEL, Jr., CANNING CO. 
P. Hohenadel, Jr., Canning Co. used eleven Morral Cutters the past year and gave this order for more cutters. 


In Writing Advertisers, Kindly Mention The Trede, 
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The New York Market 


Reported Each Week by our Special Correspondent. Market Conditions. 


Changes and Outlook. 


New York, December 6, Ig! 1. 

The Market.—More activity has been noted the past 
week, though sales in the leading varieties have not in- 
creased so 1apidly as they have in some of the less active 
sorts. Conditions are excellent on the whole and and the 
outlook promises something better in the future. Inquiries 
are beginning to be received and there is plenty of proba- 
bility that sales will improve materially after the first of 
the year, if not before. Many are not anxious to increase 
their holdings before stock taking is finished and business 
will, perhaps, suffer somewhat on that account, but in the 
main there is a good trade and holders are firm in their 
views. The conditions are so good that holders enter the 
last month of the year with more courage than for some 
years at the same time. They feel certain that they will 
obtain full value for their products this season. 

Tomatoes.—Not much business is done, though all 
holders are firm. It seems to be evident that a considera- 
ble proportion of buyers will have come into market shortly 
after the turn of the year and replenish the stock they have 
in hand. Sales have been small, but there has been some- 
thing doing all the time for the past few weeks. Because 
of this the firm feeling has continued and holders have in- 
sisted upon full outside quotations for everything in hand. 
It is difficult to buy full standard Maryland 3s below $1.00, 
but here and there a small lot is reported offered at 97%c., 
No. 2s are scarce and are held firmly up to quotations. In 
No. tos there is no change and sales are made at full outside 
quotations in all instances. The situation is stronger than 
for years at this time and it is not unreasonable to antici- 
pate a good movement after the stock taking season is 
passed. 

Corn.—There is increasing firmness in this article, 
though it is not true that any considerab!e advances have 
occurred. Inthe main there is a brilliant outlook and 
sales are expected to increase materially after the turn of 
the year. Business has been done at higher range of val- 


ues recently, but there is considerable poor stock to be 
marketed and until that is gone the price will scarcely be 
as stable as it would otherwise. A good deal of the poor 
stock has passed into consumption, but there is still some 
to be had and as long as that is in the market it will weigh 
down the rest and in some degree prevent the movement 
which would gratify the holders. This seems to be the 
experience everywhere. Sales have been curtailed to some 
extent by this. Conditions are, therefore, not as good as 
the statistical situation would seem to warrant, but there 
will be improvement in this direction shortly. Then all 
holders will feel the benefit of the improved conditions all 
along the line. 

Peas.—Not much is doing in spot stock, but there 
have been active sales of future Western. Some packers 
are already sold up to their limit ac prices to be named later. 
Holders are firm in their views and in general refuse to 
make concessions. The movement is limited, however, and 
though prices are firm on best grades there are some who 
would like to see the stock go into consumption a bit more 
rapidly than it has done of late. 

Sweet Potatoes.—The movement has been confined 
to actual requirements, but there has been a little doing and 
the situation is better than it has been usually at this sea- 
son. The increased consumption of sweet potatoes during 
the past few years has had its effect and trade is now bene- 
fitting largely because of this fact. 

Fruits.—There has been little movement of late. 
The summary of the pack in California seems to show that 
it was larger than was thought, but the increase is princi- 
pally in the better qualities. There are no cheap goods 
available in some localities, though plenty of the better 
grades are procurable. Peaches are a much larger pack 
and the quality is better than was at first deemed possible. 
Holders are firm in their views and refuse to concede any- 
thing in prices, even when by doing so they could largely 
increase their sales. 


Consign a few Cars for Western 


consumption to 


THE KEPLER WAREHOUSE CO.., 


349 East N. Water St., Chicago, Ill. 
ESTABLISHED 1876 


Liberal loans 


No cartage or switching on carload lots. 
on goods in storage. 


Labelling and reshipping at lowest 
rates. Drop us a line for rates and further information. 


MEAT AND VEGETABLE CUTTER 
; a It Cuts, Don’t Mash 
ae Great Labor Saver 


Will cut a batch of Meat, Fruits 
or Vegetables fine, in less than two 
minutes and not mash it. 

Used for mixing Picalilli, Chili 
Sauce, Worcestershire, Celery and 
Pepper Sauces, Indian Relish, Mince 
Meat, Etc. Also for making Crushed 
Fruits. 


Write For Descriptive Pamphlets 


John E, Smith’s Sons Go. 
Buffalo, Y. 


In Writing Advertisers, Kindly Mention The Trade, 
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Salmon.—As long as prices are high movement will 
be restricted. The surplus of low grades will ultimately 
have its effect upon the market. That much seems cer- 
tain. And if prices do not actually decline they will not 
advance. Very little of the better grades is now procura- 
ble, excepting at what seem to buyers like exorbitant 
prices. The feeling in the trade is that there will be no 
recession for the present, at least. Indeed, buyers have 
already placed orders for the entire output of many packers 
at prices to be named later. This looks pretty good to the 
packers. It looks as though there would be more packed 
than ever this year since a number of important firms are 
about to enter the industry who have never undertaken 
anything of that character before. 

Sardines.—The pack was large and movement is dul), 
but that doesn’t prevent holders from remaining firm in 
their views. It would be impossible to buy below current 
quotations. Movement promises to be better and it is im- 
possible to buy below quotations now, even though move- 
ment is so dull and trade so light at present. After the 
stock taking season ends more activity is expected. 

Hupson. 


Well Printed Circular to Canners. 


We are just in receipt of an attractive circular that is 
being distributed among canners, packers and growers, by 
the D. Landreth Seed Co., of Bristol; Penna., growers of 
the famous Landreth ‘‘Red Rock’’ tomato seed. 


Besides being a very good specimen of printing it em- 
bodies some interesting information for canners, and espec- 
ially those who are now looking for their 1912 supply of 
tomato and other seeds. They furnish arguments in favor 
of their products, illustrations of the tomato seed as grown 
on their farms at Bloomsdale, and a page of testimonials 
from those canners who have tried Red Rock and found it 
to their liking. Some of these testimonials are now run- 
ning in their ads in the regular issues of THE TRADE. 


Future Meetings of Interest to Canners. 


The following is a schedule of the various Associations that 
will hold meetings in a short while. If you know of any that 


will occur, but are not mentioned here, please write or telegraph 


us promptly at our expense: 

December 13 and 14, 1911.—Minnesota Canners’ Association at the 
Old Capital Hotel, St. Paul, Minn. Annual meeting; 
full attendance desired. Secretary, F. W. Douthitt, Big 
Stone City, 8S. D. 

January 8, 1912.—Ohio Canners’ Association will hold annual Con- 
vention at Southern Hotel, Columbus, O. All grocery 
stores will join in and display canned foods in their win- 
dows, making it a gala week for canned foods in Colum- 
bus. Special canned food exhibition will be held at 
K. of C. Hall. For particulars address Secretary J. C. 
Warvel, Dayton, O. 

February 5 to 9, 1912.—National Canners’ Association, Machinery and 
Supplies’ Association and the National Canned Goods 
and Dried Fruit Brokers’ Association, at Rochester, N. Y. 
Big annual convention and machinery exhibit. Reserve 
hotel accommodations early as the attendance will break 
all records. 


Pope Tin 


NEW YORK OFFICES: 
Room 1877, No. 50 CHURCH ST. 


FOR 
Packer’ 


POPE 
“Clean and Bright” PLATES 


GENERAL OFFICES: 
PITTSBURG, PA. 


¢ Gans 


Plate Co. 


CHICAGO OFFICES: 
140 SO. DEARBORN ST. 


In Writing Advertisers, Kindly Mention The Trade, 
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The Chicago Market 


Special Correspondence from the Windy City. News of the past week. 


Cuicaco, Dec. 6, 
The Market.—Canned foods of all description are in 
only quiet demand. The season of the year runs riot to 
other edibles which are incident to the near approach of 
the holidays, and the staple food products are somewhat 
neglected, as is usual. 


Tomatoes.—Chicago is a buying market, and the 
price for standard No. 3 tomatoes in a large way bas been 
advanced in Chicago to $1.10, and there are but few sellers 
at that price. All wholesale grocers prefer to buy rather 
than to sell and are evincing much confidence in the fu.ure 
of prices. 

Sales of No. 3 Indiana standard tomatoes were made 
today at $1.05 f.o.b. cannery, to come to Chicago 

In conversing with an Indianapolis broker last even- 
ing, he said: 

“IT have been playing this game for many years, but 
never before in all my experience have I ever known 
canned tomatoes to be as closely ‘‘cleaned up’’ in Indiana 
in December. In fact they are more closely cleaned up 
now than they usually are in July.’’ 


In 2s standard there is still a good stock in Chicago, 
and prices are lower than the goods can be replaced for 


CHICAGO STORAGE 


If you are considering shipping 


anything to Chicago for storage or 
distribution write us for particulars. 
We have warehouses that are speci- 
ally adapted for the storage of canned 
foods. We do labeling. Liberal 


advances made. 


WAKEM McLAUGHLIN 


INCORPORATED 


CHICAGO, ILLINOIS. 


In Writing Advertisers, Kindly Mention The Trade. 


from any source. This condition will soon adjust itself 
however. 

Our heavier handlers of No. 10 tomatoes have been 
buying up some choice lots of New Jersey packing of late 
on a basis of $3.75, cost laid down at Chicago for fancy 
quality. 

It was learned by advices today from Maryland that 
country packed tomatoes are held at $1.05 cannery for full 
standard quality, and we are rapidly approaching a $1.25 
wholesale market price. 

Corn.—The market is quiet, without pressure to sell 
or a disposition to buy. The advancing prices for canned 
tomatoes will undoubtedly have an effect upon the price of 
canned corn soon. 

Peas.—Prices are nominal and supplies are entirely in 
second hands. 

Future canned peas are selling rapidly and many 
packers are about sold up to their probable output. 
A strong effort is being made by Wisconsin canners to 
make ‘‘prorata delivery’’ contracts and some will make no 
other kind. 

Salmon.—Recent shipments have brought to Chicago 
some %lb. red Alaska salmon, which is firmly held at 
$1.35. There.are only a few small lots, however, and the 
holders are unwilling sellers, prefering to keep the goods. 
There is no pressure to sell salmon except as to No. 1 tall 
pinks of which there isan oversupply. All other kinds 
and grades, possibly with the exception of No. 1 tall cohoe 
and medium red, are firm)y held at previous prices. 

Sardines.—There is no demand whatever and the 
market is very uninteresting. There is, however, no pres- 
sure to sell on the part of holders. 

Apples.—Michigan packers have advanced their 
views as to price and are now holding choice winter fruit 
in No. 1o cans at $2.50 f.0.b. Chicago. New York pack- 
ers appear to be well sold out and not disposed to 
push sales. 

This situation goes to show that packers were discour- 
aged at the outset of the season at the reports of a tremen. 
dous crop of apples, and owing to the umnstaple character 
of No. 10 canned apples, were afraid to pack in any impor- 
tant way beyond actual sales. The consequence is that 
there will be no large or even small surplus of canned ap- 
ples and prices which were expected to descend to ruinous 
depths are now advancing and will probably continue to do 
so. 

California Canned Fruits.—There is an absolute 
lack of interest in these goods owing probably to full deliv- 
eries and heavy stocks in the hands of jobbers, coupled 
with the prices which are higher than for several years 
past. 

General Business.—The heavy decline in sugar has 
disappointed many wholesale houses as to profits which 
they had made on paper but which have gradually disap- 
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FOUR ROLL “BLISS” SANITARY CAN DOUBLE SEAMER 


THE CAN STANDS STILL 


A machine of rigid construction which 

seams 35 to 45 ends per minute, the can 

standing still during double seaming. 

Especially adapted for Nos. 1, 2 and 3 

fruit and vegetable cans and halves, flats and talls in sal- 
mon canning. The drive is by friction clutch allowing of 
independent operation and instant control. Adjustment 
for different heights of cans is by a hand wheel which rais- 
es the entire lower structure, preserving intact correct align- 
ment. Two seaming rolls are used for each operation, doing 
the work twice as fast as if done with one roll. The con- 
tinuous chain feed delivers the can at a uniform speed to 
the device for rounding and holding the can during double 
seaming. The covers are fed automatically. The machine 
is provided with positive top knock-out. These are some 
of the points. Write today for the others. 


‘*BLISS’’ No. 31K 
SANITARY CAN DOUBLE SEAMER 


BE. W. BLISS COMPANY 
25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


Jones & Laughlin 


TIN PLATE 


The*plates are clean and mane. Rata 4 are ey free They are sheared absolutely -aquene and are notable for 
from dirt and grease. : their uniformity of gauge. 


The wasters are properly and ‘carefully ssvorted ‘from the There is no breaking or cracking of the Plate in werhing it 
primes. The packing is carefully done. Prompt Shipments. into cans, utensils, etc. From the ore to the plate we make it. 


OUR THREE LEADING BRANDS ARE 


J&LCOKE J&L ALIQUIPPA COKE J & L KING COKE 


Send for booklet ‘‘T” ( Ratio-Book.) 
OTHER J & L. PRODUCTS 


Open Hearth and Bessemer Steel, Power Transmission Machinery, Steel Sheet Pilitig, Steel Wire, Barbed Wire fence, Steel 
Chains, Square Cold-Twisted Concrete Bars, Steel Wire Nails, Light Rails and Connections, Railroad and Barge Spikes, Steel 
Mine Ties, Structural Steel, Special and Agricultural Shapes, etc. 


Sales Offices 


ATLANTA, Fourth National Bank Bldg. DETROIT, 810 Penobscot Bldg. 
BOSTON, 131 State Street. NEW YORK, 165 Broadway. 
BUFFALO, White Bldg. PHILADELPHIA, Arcade Bldg 
CHICAGO, Lake and Canal Sts. PITTSBURGH, Jones & Laughlin Bldg. 
CINCINNATI, Union Trust Bldg. . SAN FRANCISCO, Crocker Bldg 
CLEVELAND, Rockefeller Bldg. ST. LOUIS Pierce Bldg. 


JONES & LAUGHLIN STEEL COMPANY 


AMERICAN IRON & STEEL WORKS PITTSBURGH 


tm Writing Advertisers, Kindly Mention The Trade. 
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THE TRADE. 


peared as the price of sugas fell. 
far, as the price still shows a profit over the lower market 
at which wholesale houses purchased heavily but the $6 00 
a barrel profit margin has now gone back to normal. 

Wholesale grocers are arranging to take stock January 
1st, (most of them) and are doing but little buying in 
canned foods as they have discontinued until after the re- 
sult of the year’s business can be ascertained. 


WRANGFER. 


Trade-Marks Sought to be Registered in Patent Office. 


The following trade marks have been favorably acted 

upon by the U. S. Patent Office and will be registered at 
the expiration of 30 days unless objection be made. Any 
person who believes he would be damaged by the registra- 
tion of a mark is entitled to oppose it within said period. 
Information will be furnished on application to Edward S. 
Duvall, Jr., patent and trade-mark lawyer, Loan & Trust 
Building, Washington, D. C., to whom all inquiries should 
be addressed. 
SERIAL No. 
43,291 Representation of a bale of cotton, and the words 
Cotton Bale Brand. Owner, Biloxi Canning Co., of 
New Orleans, La. Used on canned okra, oysters, 
shrimps, prawns and figs. Claims use since February 
1, 1899. 

Representation of a fanciful picture of a wo- 
man’s head and the word HESPERIDES. Owner, 
Central California Canneries, San Francisco, Cal. 
Used on canned fruits. Claims use since July 1, 1901. 

Representation of a woman putting up canned 
foods and the word CAROLINE’S. Owner, Hobbs 
Mfg. Co., Hobbs, Md. Used on canned tomatoes. 
Claims use since August, 1902. 

Word: ALCALDE. Owner, Goldberg, Bowen & 
Co., San Francisco, Cal. Used on canned fruits and 
vegetables and cheese. Claims use since February 1, 
1895. 

Representation of a big four and the words BIG 
FOUR. Owner, The Four Co., Norfolk, Va. Used 


on canned fruits, canned vegetables, spices, Macaroni, 
canned fish. Claims use since February 28, 1911. 


Words: RED ROBE. Owner, Haas, Lieber Gro- 
cery Company, St. Louis, Mo. Used on canned fruits 
and vegetables, canned pork and beans. Claims use 
since May 19, 1911. 


50,441 


52,695 


55,243 


57,321 


There are no losses so 


48,478 Representation of a portrait of La Fayette, de- 
ceased, and the word FAYETTE. Owner, La Fayette 
Grocery Company, La Fayette, Ind. Used on canned 
baked beans with tomato sauce, red kidney beans, 
peas, sliced pineapple, plums, cherries, pears, peaches 
and oysters, wheat-flour, and blended coffee. Claims 
use since 1904. 

Representation of a flower and the words:CAPE 
JASMINE BRAND. Owner, The Illinois Canning 
Company, Hoopeston, Ill. Used on canned corn. 
Claims use since 1891. 

Words: PRIDE OF ILLINOIS. Owner, The IIli- 
nois Canning Company, Hoopeston, Ill. Used on 
canned corn. Claims use since 1891. 

Words: JOAN OF ARC. Owner, The Illinois 
Canning Company, Hoopeston, Ill. Used on canned 
kidney beans. Claims use since May 20, 1895. 

Representation of a woman and a cow, the pic- 
ture being fanciful and the words: CREAM OF THE 
PRAIRIE. Owner, The Illinois Canning Company, 
Hoopeston, Ill. Used on canned corn. Claims use 
since 1886. 


67,127 


57,130 


57,215 


57,271 


Principles of Organization. 


Some reasons for becoming a member of the National Canners’ 
Association are as follows: 

To get acquainted with other business men. 

To learn from other canners actual trade conditions. 

To better trade credits and collections in general. 

To learn that good conditions are not the result of individual 
effort. 

To get better results by co-operation. 

To learn to work together for the common good. 

To help support the canning industry since the canning in- 
dustry supports you. ; 

To do your share in keeping factories and business methods 
clean and attractive. 

To get for canned foods the endorsement of the best schools, 
churches and housewives. 

To get away from self, find good in others and be one in the 
best association, composed of the best canners having the 
best factories, doing the best business, with the best buyers 
at the best terms and all to be made better as the member- 
ship increases. 


To Save Money See the 


“Wanted & For Sale” Ads 


PEAS BEANS .- CORN GARDEN SEED 


We are not offering bargain lots, but we are now making 
contracts for 1912; for stocks of QUALITY and at a 
price commensurate with the production of such quality 
in our goods. 


LEONARD SEED COMPANY 


CHICAGO 


In Writing Advertisers, Kindly Mention The Trade. 
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The HAWKINS UNIVERSAL EXGAUSTER 
TAKES ALL SIZES OF CANS 


TOMATO FILLER 


Measures Amount for each Can. 
Waste. 


The HAWKINS CAPPER 


Unequalled for Durability and Quality of Work: 


SPRAGUE CANNING MACHINERY CO, 


CHICAGO 


ANY CAPACITY DESIRED 


The COLBERT ROTARY 


Fills without 
Packs Whole Tomatoes without Crush- 


ing. Capacity, up to 70 Cans per minute. 


Capacity, up to 95 Cans per minute 
222 N. Wabash Ave, 


ILL. 


Im Writing Advertisers, Kindly Mention The Trade. 
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The California Market 


The Situation in the Pacific Coast States, as reviewed by our Special 


Correspondent for the past week. 


San Francisco, Cau., Dec. 2, 1911. 

Weather Conditions Mild.—Clear, cool weather continues 
to prevail in California and fresh fruits and vegetables are 
still in the market in large quantities, there not having been 
sufficient rain, to date, to injure crops of any kind materially. 
In the interior frosts have done some damage, but along the 
coast there has been no injury from this source. Rain is 
badly needed in the farming districts, as the time for early 
plowing is at hand, and a continuation of the present dry 
spell for a considerable length of time would be unfortunate. 
So satisfactory have weather conditions been during the past 
few weeks for canning interests that operations are still under 
way on tomatoes in one or two of the plants around the Bay. 
However, but very small lots are now being handled and pack- 
ers would welcome a heavy rain as well as the farmers. One 
of the results of the extended period of fine weather is that 
the demand for many kinds of canned fruits and vegetables 
is very late in commencing and the fresh articles have been 
secured for the Thanksgiving table. Tomatoes, peas and beans 
are still to be had in the market as well as grapes and melons 
in large quantities. Deciduous fruits are commencing to get 
searce, but citrus fruits from Central and Northern Cali- 
fornia are now making their appearance. While the demand 
for some articles in the canned food line may be curtailed 
far the time being by the caprices of Nature, it is a very 
noticeable fact that food in tins is steadily becoming more 
and more popular. Many of the dainties formerly made at 
home with much work and worry are now to be had already 


prepared and the prejudice against the use of these is fast . 


disappearing. 

Pineapple.—Stocks of canned pineapple are very low in 
San Francisco and prices are being firmly maintained. A 
shipment of about ten thousand cases arrived from the Islands 
this week, but a large part of this is intended for Eastern 
shipment. Canned pineapple is being used quite extensively 
here now, as the fresh article is difficult to obtain. Ship- 
ments of fresh fruits leaving the Hawaiian Islands are now 
earefully examined to prevent the spread of the Mediterrean 
fruit fly that has gained a foothold there. The pineapple 
pack has been a large one this season, but the demand has 
been such that in some grades packers have not been enabled 
to make more than a fifty per cent. delivery. 

Tomatoes.—A few packers are still offering a full line 
of tomatoes, but stocks now unsold are very limited in quan- 
tity and withdrawals are expected before the first of the year. 
Early sales were very heavy, and had not the packing season 
been an unusually long one pro rata deliveries would have 
been the rule. As it was two or three concerns were com- 
pelled to do considerable trading before they were in a posi- 
tion to fill orders in full. The extent of the pack is not 
definitely known, but it is likely that the big pack of last year 
will be exceeded by at least 200,000 cases. Probably 85 per 
cent. of the output for the season has already been sold. 


_ count of their size. 


Potatoes.—Canned sweet potatoes have taken another ad- 
vance in price owing to the fact that stocks are very slow 
in arriving from the East and a short delivery is now prom- 
ised. Fresh sweet potatoes will be in the local markets for 
a couple of months yet. 

Frozen Salmon.—The Alaska Packers’ Association is 
branching out in the fish industry and will offer this season 
for the first time fresh frozen salmon from Alaska. A re- 
frigerator ship was filled up last season and this is now in 
port with a cargo of the choicest fish taken in Northern 
waters. These fish are from the Bristol Bay section, where 
the choicest brands of Alaska Reds are packed. 

Olive Display.—A big olive and orange exhibition is to be 
held at Oroville, Cal., December 5th to 9th, and it is antici- 
pated that at this the largest display of olive products ever 
made in the world will be assembled. The olive growing 
industry has attracted much attention during the past two 
years and promises to develop into a very important one now 
that the canning of ripe olives has proved to be so successful. 

Canned Clams.—The clam canning industry in California 
has declined until it is a difficult matter to purchase the local 
product. A few are still packed at Pizmo Beach, but the re- 
strictions placed upon digging there are such that but limited 
quantities are handled. These clams are distinctive for their 
size, the shells ranging from the smallest up to two feet in 
circumference. No clams less than thirteen inches in cir- 
cumference are allowed to be taken, and the daily catch is 
limited to two hundred. These clams have an excellent flavor 
and are minced before canning, this being necessary on ac- 
Pizmo clams are eagerly sought in the 
local market, but the present output of the cannery main- 
tained there is too limited to meet the demand. 

Sardines.—The sardine packing season on Monterey Bay 
is now about at an end and the output is considerably below 
that of last season, notwithstanding the increased capacity of 
the plants. Prices are about the same,-however, as this arti- 
cle is extensively advertised by packers, who have established 
a fixed selling price. 

Coast News Notes.—Several of the Coast packers have made 
trips to Hawaii this fall to look after pineapple interests there 
and within a short time Isidor Jacobs, president of the Cali- 
fornia Canneries Company, will sail for the Islands for a short 
stay. 

The Frucera Canning Company has been organized at Los 
Angeles for the purpose of manufacturing a product of Cali- 
fornia fruit. A factory will be established at 112-114 Market 
street and it is planned to install machinery in the near 
future. The officers of the concern are Joseph Mesmer, presi- 
dent; T. F. Carrington, vice-president; A. D. Warner, secre- 
tary-treasurer, and J. R. Metcalf, general manager. 

George T. Myers, a well-known salmon packer of Seattle, 
Wash., is in San Francisco for a short stay. 

‘A very heavy run of Quinault salmon was experienced 


WRITE FOR CATALOGUE AND BARGAIN SHEET 
K. ROBINS & CoO., 


SECOND-HAND CANNING MACHINERY 
BOUGHT AND SOLD 


SEND Us LIST OF WHAT YOU HAVE FOR SALE—STATING CONDITION 
WE HAVE LARGE STOCK MACHINERY—NEW AND RE-BUILT—ALWAYS ON HAND 


116 Market Place, 


BALTIMORE, MD. 


In Writing Advertisers, Kindly Mention The Trede. 
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ITS A GREAT 
SOLDER SAVER 


NO CAN SHOP !S COM- 
PLETE WITHOUT ONE 


Write for Prices 
Slaysman Automatic Double Can Wiper 


SLAYSMAN & GO, AUTOMATIC GANMAKING MACHINERY 


Office and Salesroom : Factories : 


S. E. Cor. Pratt and President Sts. S A LTl MORE 125-127 E. Falls Avenue 


801 E. Pratt Street 11 S. Front Street 


Record the RYDER CAN MARKER 


Season of 1908 we placed Markers in 9 factories. 

Season of 1909 we placed Markers in 78 factories, 
with 27 REPEAT orders. 

Season of 1910, 103 factories were equipped with our 
Markers, from 1 to 6 in each factory, with 32 REPEAT 
orders. One firm, after using one trial machine, ordered 
FOURTEEN additional. 

We have them in factories from Vermont to Australia. 


Let us matl you circular matter. 


Niagara Falls, 


Western Agents: SPRAGUE CANNING MACHINERY C0. 222.N. WABASH AVE. CHICAGO, ILL. 
S. O. RANDALL’S SON, Marine Bank Bldg., BALTIMORE, MD., Agent for Baltimore District. 


In Writing Advertisers, Kindly Mention The Trade, 
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recently in the Quinault and Queets rivers, and the Aberdeen 
canneries were run night and day to care for the catch. 

The Friday Harbor Packing Company at Friday Harbor, 
Wash., completed the canning season on November 15th with 
a total pack of 82,000 cases. During the winter additions 
are to be made to the plant to increase the capacity to 3,000 
cases a day. 

The Island Canning Company has been incorporated at 
Friday Harbor, Wash., with a capital stock of $10,000, by 
W. E. Persell and J. W. Hauberer. 

The Straits Fish Company has been incorporated at Friday 
Harbor by W. E. Persell, Wm. Shaultz and others, with a capi- 
tal stock of $20,000. 

J. Sagan, manager of the Kamschatka Canning Company, 
arrived at Seattle, Wash., from Vladivostok recently and will 
purchase canning machinery on the Coast for the plants oper- 
ated by his concern. After selecting this machinery Mr. Sagan 
will go to New York and then to Europe, returning to Vladi- 
vostok in time to install the new outfit for the coming season. 


The canning company with which he is associated handles 
salmon principally and employs about 1,200 men. 


Stripping the Tin. 


Dearie, I'll help you to open that can. See how ingenious 
these new-fashioned keys; just twist the wrist—see how clever 
the plan—off comes the cover as nice as you please. Give me 
the tin—see, we lay it down flat; where is the key that you 
twist the top in? See, now I find where that small nib is at, 
twist the key in it'and strip off the tin. Now the key’s placed 
as intended to be; one little turn and the lid starts to strip. 
Pshaw, that one must be an imperfect key; too small, I think, 
for the nib starts to slip. Now hold it tight while I try it 
again; something’s the matter as sure as you’re born. I seem 


Oyster Steam Box 


With Improved Sliding’ Doors, doing away 
with the hinged tracks, giving in- 
increased service. 


Edw. Renneburg & Sons Co., 
Machine and Boiler Works, 


1917 and ALICEANNA ‘ST... 
Baltimore, Maryland. 


In Writing Advertisers, Kindly Mention The Trade. 


to start it all right and just then off slips the key. There— 


_ that tin thing is torn! Put this can back on the shelf for just 


now; get me another that’s perfectly made; put it down here 


and I’ll soon show you how to strip this tin top off, so don’t 
be afraid. 


There—that is better; now get me a key. See—the nib 
fits it and starts to unwind; this is the way ’twas intended to. 
be. Once in a long time you’re quite sure to find a can that’s 
imperfect. Now watch me and see just how it works—just a 
firm, simple twist. Some time you may want to do this and be 
sure of the method with fingers and wrist. Here at the edge 
is the nub of the thing; once over that and the rest is quite 
plain. Now we have got the lid started and—Bing! That 
blessed key-top is broken again. Well, we’ll unwind it and 
start in anew; bring me a key from another tin can; bring me 
an old one—I think that will do; they should make keys on a 
bit stronger plan. Better put back this can also, my dear; 
we'll start afresh with a new tin and key. Now I’ll put this 
oe down over here and then strip the lid off as it ought 
to be. 

This one goes better—lI knew that it would; patience is vir- 
tue in such things as these. All that you need is a key that is 
good and a can that is perfect—it’s clear as you please. See 
how the lid strips as smoothly as grease; hardly an effort to 
strip off the tin. Just start it right in that little tin piece— 
much will depend on the way you begin. Now the edge lifts 
and the worst of it’s done; this is the hard place, this little 
spot here: once that is started the rest of it’s fun. Oh, we'll 
have lunch soon, of that never fear! Give me a napkin to put 


in my lap, lest the oil spatter and soil my good clothes; watch 
this top roll up as smoothly as Snap! Now the lid’s split 
—how provoking it grows! Send these cans back and these 
keys to the store. What’s in this tin, Dearie—sardines or 
cheese? Bring me a new tin; we’ll try it once more. Get me 
the old-fashioned can-opener, please!—J. W. Foley, in Satur- 
day Evening Post. ; 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
3ist December, 1910 


Assets. 


Accounts Receivable, Unpaid Premium Deposits............................. $ 13,330.42 


Fire (estimated) 
Reserve Fund 
Surplus Reserve ......... 
Surplus, distributed, to credit of Subscribers’ accounts 


Surplus distributed to waver of Subscribers’ accounts brought dowa 
Reserve Fund Deposits 


$233,232.25 
$111,655.49 


Surplus Reserve... 13,158.56 
Net Contingent Subscribers’ Liability on Policies in force... 10,617,320.11 
Total amount of Policies in force 31st December, 1910 ....................000:ceeeeeeee $10,767, 744.16 


Net losses January 1 to December 31, 1910, Codesive) Adjusted and Paid...... 1, 213.32 
Interest earnings January | to December 31, 1910 (Inclusive) ................ 0.0... 4,234.88 
Total Savings to Subscribers January | to leas _ re 112,841.27 


We have audited the books and accounts of the Canners Exchange, and hereby certify, that the 
above statement, in our opinion, shows its true financial condition, as at 3ist December, 1910. 
THE INTERNATIONAL AUDIT COMPANY, 
By (Signed) JOHN McLAREN, President. 
Over the past three years we have saved our Subscribers on the insurance they have placed 


with us 
: $182,001.89 
For Information Send to 


LANSING B. WARNER, Atterney and Wanager 
HARRIS TRUST BUILDING (111 W. Monroe St.) 
CHICAGO, ILL. 


ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman GEORGE G. BAILEY. Treasurer 
Indianapolis, Ind. Rome, N. Y. 
WM. R. ol L. A. SEARS. 
Hart, Oh 
T. HERBERT SHRIVER, Westminster, M 
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FOR 


PROPERTY OF THE UNITED STATES CANNING CO, CONSISTING OF 
THE FOLLOWING DESIRABLE PLANTS LOCATED IN NEW YORK STATE 


LENOX (Madison County). 
Two lines; Acreage for Corn, Peas, and Pumpkin. Capacity— 
75,000 Cans per day. 


MODEL CITY (Niagara County) 
Three lines; Acreage for Peas, String and Lima Beans, Corn, 
Tomatoes, Beets, Pumpkin, Squash, Small Fruits, and large quan- 
_ tities of Peaches, Apples, Plums and Pears. 


FARNHAM (Erie County). 
Three lines; Acreage for Spinach, Small Fruits, Peas, String and 
Lima Beans, Corn, Tomatoes, Beets, Pumpkin, Squash and Apples. 


IRVING (Erie County). 
Three lines; Acreage for Small Fruits, Peas, String and Lima 
Beans, Corn, Tomatoes, Beets, Pumpkin, Squash and Apples. 


FREDONIA (Chautauqua County). 
Two lines; Acreage for Small Fruits, Peas, String and Lima 
Beans, Corn, Tomatoes, Beets, Pumpkin, Squash and Apples. 


WESTFIELD (Chautauqua County). 
In addition to the above Canning Plants, which are practically 
ready to operate, we have a factory at WESTFIELD completely 
equipped for the manufacture of SANITARY AND CAP CANS, 
and also suitable for general manufacturing. Fine Natural Gas 
Well on property. 


AKRON (Summit Co.) OHIO. 
A complete brick factory for the manufacture of the Patent Fric- 
tion Top ‘‘IDEAL’’ Can. Fully equipped and suitable for Can 
and specialty business, or general manufacturing. 


ROME (Oneida Co.) N. Y. 
Small factory located near center of town. Suitable for light 
manufacturing. 

LOCKPORT (Niagara Co.) N. Y. 
Three hundred and eighty feet front, on Barge Canal, with three 
story stone factory suitable for packing Tomatoes and Apples, or 
for general manufacturing. 


NORTH COLLINS (Erie Co.) N. Y. 
Factory site located on Erie R. R. Enormous acreage available 
for general Canning business. 


SURPLUS MACHINERY. 
We have a large amount of surplus canning machinery all in good 
repair. 


THE SALE will be conducted by the Receivers, subject to confirmation of 
the Court. We will be glad to furnish any information desired. 


W. H. STERLING and A. R. MOORE, Receivers, 
25 Dun Bidg., Buffalo, N. Y. 


In Writing Advertisers, Kindly Mention The Trade. 
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As Brokers View the Market 


The Following Opinions from Large Handlers of Canned Foods, as regards Selling 


and Buying, will be Found Interesting to All Concerned. 


TOMATOES. 
T. J. Meehan & Co., December 2: 

In our last letter we said the Tomato market was waiting— 
like Micawber—for something to turn up. It came a little bit 
sooner than was expected, for on last Monday and Tuesday 
the market became active, quite active, and the orders for 
Tomatoes came pouring in from nearly all sections, in lots 
ranging all the way from one carload up to many thousand 
cases. The offerings of No. 3 Standards from 95c. up to $1.00 
were speedily cleaned up, and the demand for them was not 
yet satisfied. Under such circumstances the market prices 
advanced very rapidly, as a matter of course, and the renewed 
demand for the goods on Wednesday and the remaining days of 
the week carried the market prices up to $1.02% f. o. b. 
Peninsula shipping point and $1.05 f. o. b. Baltimore. At 
the close of the market this week the demand at the prices 
that prevailed earlier in the week was still unsatisfied, and the 
jobbers commenced to take hold more freely at the higher 
range of prices. The outlook for the coming week is toward 
a stronger and a higher market because of the fact that the 
weaker holders were sold out during this week, at least to a 
very large extent, and the goods are now in the hands of those 
who can afford to carry them and await the demand that they 
feel sure will continue throughout the winter months and well 
iito next spring. The publication of the official statistics of 
the annual pack of Tomatoes, to be made next week probably, 
has ceased to exert much influence in the minds of either the 
canners or the jobbers. Both sides seem to agree that canned 
Tomatoes will advance and they are trimming their sails ac- 
cording. 

C. W. Baker & Sons, December 1.: 

As we go to press today the market on No. 3 Standard 
Tomatoes is virtually $1.05 per dozen. The fore part of the 
week, we were able to fill some orders at $1.00, but we had 
considerable difficulty in doing it. 2s are strong at 82% /85c. 
and very few to be had. A few 10s can be bought while they 
last at $3.20/$3.25. On a market of this kind, it is difficult to 
quote accurately. Stocks in packers’ hands are so light that 
they do not care to part with but a car or two at a time and 
advance the price on any further quantities. From now on it 
will be more a question of getting goods, and the price will 
have to take care of itself. We expect to see considerably 
higher prices on Tomatoes later on, and jobbers who have 
comfortable stocks are indeed fortunate. 


Smith-Webdster Co., December 2: 


The expected has happened and Tomatoes now rank with 
table luxuries. The feature of the week was an awakening by 
some of the eastern jobbers to the facts that there was no 
stock of Tomatoes in packers’ hands, that few goods were to 
be had at all, and that NOW was the time to purchase. 

Large blocks of Standard Goods changed hands during the 
week at from 97 4c. to $1.00 f. o. b. for packers’ labels. Twos 
were in strong demand at 80c., with few sellers. 

While some brokers are quoting Standard 3s at $1.02%, 
we are quite certain very few goods can be bought at that 
price. We would not undertake to buy 5,000 cases of Standard 
Goods under $1.05 to $1.074%. Twos are firmly held at 82 %c., 
and are especially scarce. The increase in prices of Tomatoes 
is permanent, and there will be a further advance. 

There are positively not enough goods in packers’ hands 
to supply the trade at normal consumption for more than three 
months. Consumers will be obliged to find a substitute for 
Tomatoes until the next packing season. 

The situation at this time of the year is unprecedented, but 
there can be no question of the facts stated. We would be 
glad to exercise our best efforts to locate Tomatoes for buyers, 
but it must be distinctly understood that the sellers are in 
control, and no offer below the prices quoted will produce 
goods. 

Wm. Silver & Co., November 29: 


Buying was on in earnest this week. A great many sales 
were made on the basis of $1.00 factory, for Standard 3s—80c. 
for 2s, and more orders on hand than can be taken care of at 
these figures. 

With such buying interest shown right now in the midst 
of the holiday season and stock-taking period, what will To- 
matoes bring before next packing season?—Time only can tell. 

It is a certainty that those who neglect to cover now will 
find it difficult later on even at much higher prices. 


H. P. Strasbaugh, November 28: 


Tomatoes have been “going some” again. The man who 
hesitates is, as usual, not the man who wins. Nerve and the 
ability to quickly seize an opportunity makes the successful 
business man. Those who have been bidding the inside price 
are still UNCOVERED. The man who bought 97%c. and 
$1.00 this week got the cream; now, little skim milk is left 
and even that is curdled. $1.02% and $1.05 for 3s is bottom 


MANUFACTURERS FOR 25 
YEARS, OR MORE, OF CAN LAC- 
QUERS, ALL COLORS 


FRESH 


If you have any canned goods left over, that have become soiled or rusty 


Use MAIER’S SILVER LACQUER 


AND YOUR GOODS 
WILL LOOK LIKE 


JOHN G. MAIERS SONS 
“THE LACQUER PEOPLE”’ 


‘PACKED BALTIMORE, MD 


CANTON BOX COMPANY 


2501 to 2515 Boston St., | Baltimore, Md. 


PACKING BOXES 


Made up or in Shooks. Cargu or Carload. 


lin Strips and Circles 


BOUGHT BY 


AMMIDON & CO. 
31 S. Frederick St., Baltimore, Md. 
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tandard 


Formerty made by 
The Marlon Chemical Works, Jersey City 


With branches and agencies in all parts of the country, our facilities for making. quick 
deliveries during the rush of a busy canning season are unequalled. Moreover, 
EUREKA SOLDERING FLUX and STANDARD SOLDERING FLUX are with- 
out question the best on the market, because they are perfectly reliable and always 


uniform in quality. 


MANUFACTURED ONLY BY 


THE GRASSELLI CHEMICAL COMPANY 


Main Office: THE ARCADE, CLEVELAND, OHIO 


STOCKS CARRIED AT THE FOLLOWING BRANCHES AND AGENCIES: 


NEW YORK, 60 Wall St. - CHICAGO, 2235 Union Court S. 0. RANDALL’S SON, 
CINCINNATI, OHO, Pearl and Eggleston Sts. ST. LOUIS, MO., 112 Ferry Street Marine Bank Building, BALTIMORE, MD. 
BIRMINGHAM, ALA., 825 Woodward Bidg. NEW ORLEANS, LA., Godchaux Bldg. 

C. W. PIKE COMPANY 


DETROIT, MICH., Atwater and Randolph Sts. MILWAUKEE, WIS., Canal and 16th Sts. s 
BOSTON, MASS., 655 Summer St. ST. PAUL, MINN., 172 and 174 E. 5th St. 808 Postal Telegraph Bldg, SAN FRANCISCO, CAL. 


> 


HOTEL SENECA 
ROCHESTER, N. Y. 


300 Rooms with Tub or Shower Bath 


CONVENTION, FEBRUARY 1912 
of National Canners’ Association and Allied Industries 


Pineapple Grater 


MADE BY 


John R. Mitchell Co. 
Foot of Washington St. 


BALTIMORE, - MD. 
2 


A. B. SANDERL, Manager 


In Writing Adverticers, Kindly Mention The Trade. 


j 
THE 
8 
: : 
‘ 
tandar 
72 
a da 
oO 
erin 
4 
- 
< 
3 
: 


56 


THE TRADE. 


for strictly Standard and even then the volume offered would 
not supply some of the large jobbers ninety days. 2s are in 
such small compass, holders can be counted on a few fingers, 
and the owners seem as loath to lose them as their right hand. 
They want 80c. when the market is 774%c and when 80c. is 
bid their price is 85c. Tens are scarcely visible sufficient to 
make them quotable, but if you want them, by all means say 
$3.50 or better. 
CORN. 

C. W. Baker & Sons, December 1: 

We are having a fair demand for some lots of Corn and 
with the high market on Tomatoes we expect to see a good 
movement in Corn later on. 

Wm. Silver Co., November 29: 

The inquiry for cheap Corn still continues. It is absolutely 
necessary, if possible, to secure a cheap package to offer the 
consumer—hence a demand for cheap Corn, which continues to 
be offered from time to time, and to be picked up at concession 
prices. Good and Fancy Corn of all varieties is firmly held and 
holders of the better grades are strong in their opinion that 
there will be “something doing’ in good Corn between now 
and next packing season. 

H. P. Strasbaugh, November 29: 

Market for the past week has been quiet, interest evidently 
centered on Tomatoes and other lines, packers in this locality 
holding exceedingly light stocks of all grades of Maine Style 
and the larger percentage probably 75 per cent. of Shoe Peg 
Whole Grain sold and shipped. Normal prices will, in all prob- 
ability, insure rapid consumption and a cleaning up at packers’ 
end long before next packing season. The jobber is also talk- 
ing Corn with as much confidence as a year ago, one of the 
largest recently saying: “‘It goes out as fast as it comes in.”’ 
Verily, this is a Corn eating year, for there is little else in the 
Canned Foods way to eat. 


SUNDRIES. 
1. J. Meehan & Co., December 2: 

There was little or no activity during this week in the other 
lines of vegetables, excepting in Sweet Potatoes which were 
again strong and active, from the ordinary brands of Standards 
up to the highest priced brands of Fancy quality. Everyone . 
in this section expects a higher market for Sweet Potatoes dur- 
ing the winter months. String Beans though quiet this week 
are firmer, and Standard Green Lima Beans continue strong 
because of the light offerings, comparatively. Sauer Kraut is 
one of the other items that shows a disposition to advance. In 
the remainder of the list of vegetables there were no develop- 
ments of interest during the week. 

The demand for canned Apples continues to make that 
article the leader in the list of fruits, and it certainly looks 
like a reaction from the low prices now prevailing is in order. 
Pears nearly always follow the lead of Apples and they are 
also firmer, this week, without any special increase in the de- 
mand for them. There are some excellent bargains in choice 
quality Pears to be picked up here at the prevailing prices. In 
the other lines of canned fruits, Berries, Pineapples, Peaches, 
Cherries, etc., there was nothing doing beyond the usual run 
of small assorted everyday orders at the lowest prices. 

There is a strong undertone to the market for Cove Oysters 
which may show itself in the shape of higher prices during the 
coming week, but there were no advances in them up to the 
close of this week. It looks like a good time to buy Cove 
Oysters for your requirements until next spring. 

Cc. W. Baker & Son, December 2: 

Sweet Potatoes—We have about 2 cars of strictly dry 
pack No. 3 Sweet Potatoes in the old style cans at $1.05 per 
dozen and about a car in No. 1% cans at 65c. f. o. b. Peninsula. 
We also have some fancy Sweet Potatoes in Sanitary cans 
strictly hand packed at $1.20/$1.25. 


Besides it GREATLY STIMULATES SALES IN 
APPEARANCE. 


@This Machine Lacquers the Can All Over. 
Lacquer Material and Labor. 
get asample lacquered can. It is Worth While. 


SEELY BROS. 


HUGHLETT CAN LACQUERING MACHINE 


Why Have Rusty Goods? 


When with the above Machine you can- Lacquer your cans on the outside and Prevent any Possible 
Danger of Rust. 


The Small Cost of outside lacquering, less than One Cent per Case, should commend this process to every 
Canneryman. 


It will save him Many Times that amount through direct losses from Rust and the consequent reclamations. 


@ Puts on a Perfectly Even Coat of Lacquer. 
@Has a Capacity of 2000 or More Cases Per Day. 


GIVING THE CAN A MORE PRESENTABLE 


Saves One Half 
@Write us for particulars and 


Blaine, Wash. 
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Apples.—We have a small lot of about 650 cases of Country 
packed No. 3 Apples at 60c. less 144% f. 0. b: Aberdeen. This 
is first class stock and the price is low. : 

Peas.—We are having a good demand for Soaked Peas at 
55ec. for strip label and 57 %c. for wrapper label f. o. b. Balti- 
more. We also have a few Sifted Early Junes at $1.30/$1.35 
Baltimore. 

Vegetables—We quote No. 2 String Beans 55c., 3s 75c., 
10s $2.25. No. 2 White Wax Beans 55c. No. 3 Sauer Kraut 
at 65c. No. 3 Spinach $1.00, 10s $3.25. No. 2 Succotash 80c. 
No. 2 Mixed Vegetables for Soup 72 %c. 

Baked Beans.—We quote No. 1 Baked Beans plain 34c., 
sauce 35c., No. 2 plain 474%c., sauce 50c., No. 3 plain 65c., 
sauce 67%c., all f. o. b. Baltimore. 

Herring,— We haveabout 244 cases of No. 2 Fresh Bay Her- 
ring, packed Whole in Sanitary cans at 90c. per dozen, f. o. b. 
Maryland factory. 

Smith-Webster Co., December 2: 

Sweet Potatoes.—We have a few cars of fine quality No. 3 
Sweet Potatoes at $1.10 Peninsula for packers’ labels. 

We have a car or two of No. 3 Sanitary Sweet Potatoes at 
$1.10 Baltimore for packer’s labels, or $1.15 Baltimore for 
buyer’s labels. 

We also offer 800 cases of No. 9 Sweet Potatoes at 67 %e. 
Baltimore with packer’s net weight labels. 

Pears—We have a car of No. 3 Water Pears at 62 %c fac- 
tory, and a car of No. 3 Syrup Pears at 82'%4c. factory. 


To Save Money See the 


“Wanted & For Sale” Ads 


{Inquiries in which addresses are omitted are on file at Bureau of Manufac- 
tures. In applying for addresses refer to file number.] 


No. 7621. American goods of various kinds.—A branch of 
a foreign government is in the market for canned foods, silk 
and cotton cloth, yarn, underwear, silk and cotton thread, 
beads, mirrors and general notions for dealing with uncivilized 
tribes. The same office would like a market for hemp, biao, 
almaciga, rubber, gutta-percha, mahay, beeswax, copra, pearl 
shells, ete. 

No. 7665. Canned tomatoes.—There is a demand in cer- 
tain Provinces of Canada for canned tomatoes, and American 
firms should avail themselves of the opportunity to supply the 
deficit. An American consul reports that in talking over the 
matter with one of the most progressive business men of the 
city in which he is located, he was informed that the canners 
will now execute only 40 per cent. of orders they receive, 
and as a result he has been obliged to place orders with 
American firms. The consul suggests that canners should, if 
possible, quote prices for goods delivered in Canada and any 
other particulars necessary. Further details of the report, 
together with a list of wholesale grocers with whom corre- 
spondence may be had, can be obtained from the Bureau of 
Manufactures. 

No. 7660. Agency for various lines of American goods.— 
An importing and retail house in a Mediterrean country has 
requested an American consul to put it in touch with Ameri- 
can manufacturers desiring representation in that country. 
This house has successfully specialized in the local marketing 
of British, German and American goods for a number of years. 
On the basis of this experience it has opened a department for 
the exploitation throughout the country of the goods for which 


The 20th CENTURY GAS MACHINE 
IS THOROUGHLY AUTOMATIC 
DOES NOT REQUIRE ADJUSTMENT, delivers the 


‘same uniform quality of gas under the same pressure at 

all times, regardless of the extent to which the gas con- 
sumption may vary. A machine’ that will utilize the 
heaviest and consequently, cheapest Naptha, which is 
capable of volitilization in a vaporizing Gas Machine. 
The gasoline is not elevated and fed to the Convertor 
by gravity, consequently our Convertor never floods. It 
is impossible for Naptha or Gasoline to enter the Con- 
vertor of the 20th Century Gas Machine unless air goes 
with it, and in exact ratio with it, consequently the gas 
is bound to be of one quality. We carry the gas very 
thin, make a small but intensely hot fire. It is applied 
direct to the capping steels and comes in contact with 
with no other surfaces. 


There is no tinkering with this Machine; when once 

installed and adjusted to produce the desired quality of gas, no further adjustnent is necessary. 

There is not a single dissatisfied user of the 20th Century. Why not let us ship you a machine 

on approval, you being privileged to return it at the termination of a trial period, if not  satis- 
fied with its performances ? 


The C. M. KEMP MFG. CO. 


BALTIMORE, MD. 


In Writing Advertisers, Kindly Mention The Trade. 
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ome 


it has agencies. This agency is worked on a commission basis 


and the inquirer investigates thoroughly the financial stand- - 


ing of all firms placing orders with it. The following are the 
general lines carried by this house: Dry goods, suitings and 
specialties, boots and shoes, sporting goods, proprietary medi- 
cines, drugs, groceries, canned and bottled foods, travelers’ 
articles toys, games and stationery. Correspondence may be 
in English. 


Canned and Cold Storage Eggs. 


In an interview at Buffalo on the subject of canned and 
cold storage eggs, Dr. Harvey W. Wiley, Chief of the Bureau of 
Chemistry of the United States Department of Agriculture, 
said:— 


“Canned eggs are healthful—provided they are pure and 
sweet when they are put in the cans. So are cold storage eggs. 
The trouble is that too many canned eggs and stored eggs are 
bad when they are put into cold storage. The principal objec- 
tion to canned and stored eggs is that they are not all sound 
when they are put into storage, as I said before, and that the 
time they are kept in cold storage is generally too extended. A 
reasonable time beyond which they should not be kept in cold 
storage is from one laying season to another. Fresh eggs begin 
to be plentiful by the 1st of February. There ought to be no 
storage or canned eggs sold after that date. The old eggs 
ought to be disposed of from the storage warehouses and the 
markets by that time. But the usage is very contrary and cold 
storage eggs are still being sold and will continue to be sold, 
so that it practically amounts to this, that some people never 
get any fresh eggs at all. They usually get stored eggs the 
year around. One can never tell by the market names what 
he is getting. You never read of any stored eggs being adver- 
tised for sale. The market reports tell of ‘strictly fresh,’ 


‘prime’ and ‘western’ eggs—which is a libel on the West for 
packed eggs is what is meant. There ought to be municipal, 
state and national laws against selling storage eggs as fresh, 
and against the keeping of eggs in cold storage beyond the 
period of one season to another. 

“There are plenty of eggs in February, March and April. 
Twice as many are produced as are used. The surplus ought 
to be allowed to be put away in cold storage, but the law should 
require that they be disposed of and the warehouses be cleaned 
of them in November, December and January when there are 
fresh eggs to be had. The proper and natural use of cold stor- 
age, which is to supply in November, December and January 
the surplus of eggs in February, March and April, or March, 
April and May, is a blessing. But the cold storage which seeks 
to control prices and which operates so as to compel people 
to eat stored eggs the year around, is illegitimaté and should 
be prohibited. It is fraudulent to sell stored eggs as fresh and 
that should be prohibited.” 

Of the effect of extended cold storage on stored food Dr. 
Wiley said:— 

“There are certain chemical changes wrought even under 
continued low temperature which deteriorate their quality. 
Fish, for instance, deteriorates much more rapidly than any 
other stored food. It is depreciated in taste and nourishment. 
Apples and oranges are improved by low temperature, some 
think, and many prefer fresh meats that have been ‘ripened,’ 
as they call it, in cold storage for two or three weeks ,but 
they should not be kept in cold storage for more than two or 
three weeks. Beyond that time they deteriorate. On the other 
hand, cured meats improve by age, like ham and bacon. They 
require a year or two years to be cured properly, but it is a 
curious situation that we have found in the work of the Chem- 


ical Bureau of the Department of Agriculture, namely, that 
producers insist on working off cured meats before they are 
properly cured, and keep fresh meats in cold storage beyond 


WEST SIDE WAREHOUSE COMPANY 


79-101 LAIGHT ST., NEW YORK CITY 
On the Water Front in Center of Shipping and Jobbing District 


We are prepared to take part or all of a season’s 
pack of CANNED FOODS from any of the docks direct 
to our warehi ADVANCE TRANSPORTATION 
CHARGES AND MAKE LIBERAL ADVANCES. 


LABELING IF REQUIRED. FORWARDING. 
Correspondence Solicited. 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while run- 
ning. Will handle one, two or 
three pound cans, and do per- 
fect work. 


CONDENSED MILK 
FILLER 


Standard “machine of its class, 
in use by all the largest 
concerns. 

SPECIAL FILLING MaA- 
CHINES for_any purpose or 
capacity. EVAPORATED 
CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, 
etc., in round or square cans 
or glass jars. 


HENRY R, STICKNEY, "aise, 


Special Agent SPRAGUE CANNING MACHINERY COMPANY, 
—FOR— 
NEW ENGLAND SFATES. 
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SELF-OPENING 


Crowns for Catsup Bottles 


A Marvel of Convenience for the Consumer 


A New and Ingenious Stopper 
that can be removed from the 
Bottle by the fingers ALONE. 
We will exhibit at Rochester. 
See us before you make your 


Contract. 


Correspondence Solicited 


INTERNATIONAL BOTTLE STOPPER CO. 


7th and Gough Sts. BALTIMORE, MD. 


In Writing Advertisers, Kindly Mention The Trede. 
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the term when they are palatable and nutritious. They dis- 
pose of ham cured under three weeks, and beef from six 
months to a year in cold storage, instead of the other way 
‘round, which would be better in every way for everybody.’’— 
Oct. Bulletin Pa. Food Dept. 


Canning Industry Shows Big Gain. 


Some idea of the immensity of the canning industry is 
shown in the preliminary statements of the general results of 
the 13th census which has just been issued by Census Director 
Durand. The general summary shows increases in all the 
items at the census of 1909 as compared with that for 1904. 

The capital invested as reported in 1909 was $119,207,000, 
a gain of $39,961,000, or 50 per cent., over $79,246,000 in 
1904. 

The value of products was $157,101,000 in 1909 and $130,- 
466,000 in 1904, an increase of $26,635,000, or 20 per cent. 

The cost of materials used was $101,823,000 in 1909, as 
against $83,148,000 in 1904, an increase of $18,675,000, or 
22 per cent. 

The value added by manufacture was $55,278,000 in 1909 
and $47,318,000 in 1904, an increase of $7,900,000, or 17 per 
cent. This item formed 35 per cent. of the total value of 
products in 1909 and 36 per cent. in 1904. 

Vegetables Lead. 

Of all the products, canned vegetables were put up in the 
greatest quantity both in 1904 and 1909, increasing from 
29,579,616 cases to 32,573,343, or 10 per cent. Canned to- 
matoes led with 12,883,414 cases in 1909. Peas were canned 
to the number of 5,873,748 cases and beans 3,274,923 cases. 
Corn decreased from 11,209,597 cases in 1904 to 7,447,765 in 
1909, or 34 per cent. 


THIS SHOULD APPEAL YOU! 


PRODUCTION, THE OPPORTUNITY 
IS BEFORE YOU. 


In Many Cases it is the Unseen and Unnecessary 
OVERHEAD EXPENSES 


That Creep in, Eat Away, and Rob You of 
Profits, which You Might Save by 


Equipping Your Factory with the 


CLARK KEROSENE or FUEL OIL SYSTEM 


THE CLARK NOVELTY CO. 


'5,350,015, or 16 per cent., in 1909. 


Ask For Catalogue Rochester, N. Y. 


Canned fruits increased from 4,628,241 cases in 1904 to 
There were 1,479,601 
cases of peaches in 1909. Of apples 1,169,730 cases were 
canned in 1909 and 490,341 in 1904, an increase of 139 per 
cent.; and of apricots there were 562,811 cases in 1909 and 
539,815 in 1904, an increase of 4 per cent. The number of. 
cases of canned pears decreased from 789,120 in 1904 to 
628,485 in 1909, or 20 per cent. For berries of all kinds 
792,244 cases were reported in 1909 and 489,637 in 1904, an 
increase of 62 per cent. 


Dried Fruits Gain. 


The figures for dried fruits do not include those reported 
from farms. The total quantity dried increased from 343,- 
579,623 pounds in 1904 to 484,328,767 in 1909, a gain of 41 
per cent. Of these products raisins.are first with 195,774,767 
pounds in 1909 and 121,409,881 in 1904, an increase of 61 per 
cent. Prunes came second with 138,498,490 pounds in 1909. 

The figures for oysters do not comprise those which are 
canned or packed without undergoingsome process of preserva- 
tion. The decrease noted in canned oysters from 59,249,043 
pounds in 1904 to 28,192,392 in 1909, or 52 per cent., is due 
to reduction in catch and improved methods of shipping raw 
oysters. 

Of the canned fish salmon increased from 48,128,926 
pounds in 1904 to 99,831,528 in 1909, or 107 per cent., and 
sardines from 87,224,524 pounds to 90,694,284, or 4 per cent. 
Smoked fish rose from 36,617,904 pounds to 39,814,989, or 9 
per cent., and salted fish from 111,728,665 pounds to 128,539,- 
299, or 15 per cent. 

Herring largely leads among smoked fish, there being 
21,369.856 pounds in 1909 and 19,737,637 in 1904, an increase 
of 8 per cent. Salmon follows with 6,836,099 pounds in 1909 
and 6,833,560 in 1904, an increase of less than 1 per cent. 

Among the salted fish herring shows the greatest increase, 
its product being 21,718,467 pounds in 1909 and 15,824,192 
in 1904, a gain of 37 per cent. Cod advanced from 48,757,- 
819 pounds in 1904 to 49,494,338 in 1909, or 2 per cent. 


Refrigeration in Connection Witn Canning. 


It is generally considered that the process of canning food 
stuifs is a direct opposite means of refrigeration as a means 
of preservation, and as a matter of fact it is, but the two 
work very we!l together, as quite a number of large canners 
have discovered. 

In recent years many of the large packers have installed 
large cold storage warehouses, with machinery and equip- 
ment for keeping the chambers at a fairly low temperature. 
These warchouses are not used to store fruits or vegetables 
indefinitely, nor even from month to month, but merely from 
day to day or overnight, when the rush season is on. Many 
fruits and vegetables that are perfect in color, solidity and 
maturity when received become somewhat poor if allowed to 
stand too long in the open air or in the factory proper. For 
this reason cold-storage rooms in which to place these goods 
while awaiting the time for canning have been found to save 
their cost many times over in less than one season. A very 
low temperature is not necessary or desired, but just low 
enough to keep the tomatoes, corn and fruits at about the 
same temperature as when picked early in the morning. 

The H. W. Johns-Manville Company, of 100 William street, 
New York City, make Refrigerating machines of all sizes and 
for all uses, and they have just forwarded us a catalogue 
of their ‘“‘Audifren’’ machine. They expect to do some busi- 
ness among the canners with this machine, and, in connection 
with their line of Asbestos coverings for keeping all the heat 
in steam pipes, tanks and kettles, they should meet with con- 
siderable success. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this 
column Free for securing either positions or hands, To all others 
the charge is $2.00 per inch, per insertion $5.00 monthly; cash 
with order. Where the address is care of THE TRADE, stamps 
should be sent to be used in forwarding answers, as the P. O. re- 
quires renewed postage on such. 

Advertisements will be carried for one month from date re- 
ceived, unless notified to the contrary at the end of one month. 
Advertisers should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WANTED—Men who are thoroughly familiar with the canning 
business to prepare for better positions than they now hold. Com- 
petent men are always in demand at good salaries. Make yourself 
competent to ac:ept avy position by getting ‘‘A Complete Course 
in Canning,’’ the 245 page book that is endorsed by the entire in- 
dustry. Price $500, postpaid, cash with order, Address THE 
TRADE, Baltimore, Md. 


“TELL YOUR FRIENDS.”’ 


WANTED.—To get in communi¢ation with a man who is capable 
of packing a fancy grade of asparagus. H. C. WHITEFORD, 
Whiteford, Md. 


WANTED—A sober, dependable superintendent processor who 
thoroughly understands canning, processing and grading Califc r- 
nia fruits and vegetables. Good manager of help. Sanitary cans. 
Must have Pacific Coast experience. Give references, salary ex- 
pected and full details. Address, ‘‘WESTERN,’’ care THE TRADE. 


WANTED—At once, superintendent for factory in southern 
Georgia for winter or year ’round. Fine opportunity for man 
wanting to escape snowdrifts for next four months. Must have ex- 
perience packing sweet potatoes. Adcress by tetegraph or mail, 
Maddox Canneries Co,, Americus, Ga. 


WANTED.—First-class canning factory superintendent and man 
who is competent to pack full line of vegetables and fruits. Sober 
and industrious. Well versed in canning factory machinery and 
equipment, and a good manager of help. Address with full name, 
“X. Y. Z,” care THE TRADE 


WANTED—First-class manager for plant canning corn peas and 
tomatoes; must be experienced processor and machine man, Refer- 
ence required. Address, 

‘““~PACKER,”’ care THE TRADE Baltimore, Md. 


WANTED.—To engage a Superintendent for a factory which has 
been running on tomatoes, and wishes to add peas and corn in 1912. 
A man is desired who is familiar with the latest machinery, and who 
can successfully manage Help, and attend to contracting with farm- 
ers. Address, ‘‘PEAS AND CORN ”’ care THE TRADE. 


WANTED—A man experienced in packing fish to take charge of 
herring roe cannery. Must know the business, be temperate and 
practical. Good position is offered to such party. Address, with 
fall particulars, ‘‘MANTEO,” care THE TRADE. . 


SITUATIONS WANTED. 


WANTED:—First Class Catsup Maker and Bean Cook, wants posi- 
tion. Wages $25 per week. Address, K. A. H. No.1 West Main 
St , Haddonfield, N. J. 


PosItioN WANTED.—After January rst by a practical Vinegar 
man, capable of putting up a full line of fancy Pickles, Catsup 
Sauces, Mustard, Baked Beans and other condiments. Address, 
‘*PICKLES,”’ careof A. Wilford, R.F. D.No 4 South Haven, Mich. 


WANTED—Situation for 1912 as chef or superintendent. Have 
16 years’ experience. Thoroughly understands manufacturing 
ketchup and other tomato products in compliance with all pure 
food laws. am able to equip and manage a plant complete, includ- 
ing disposing of the outfit. My methods are practical and bring 
satisfactory results. I also pack fruits, vegetables, pork and beans, 
Understand handling pickles, etc. First class handler of help; 
good executive ability. Address, ‘‘PRACTICAL,” care THE TRADE. 


WANTED—Position by processor of 27 years’ experience, can 
handle the full line of fruits and vegetables—apples, pumpkin, 
sauerkraut, baked beans, catsup, apple butter, mince meat, etc. 
Open for position at once. Address, HANOVER, care THE TRADE. 


WANTED— Position as processor or manager of canning plept. 
Have had over 15 years’ practical experience; can promote and build 
canning plants and install machinery. Can pack all lines of fruits 
and vegetables. Best of references furnished; am native of State of 
Maryland and a descendant of the pioneer canner of Harford 
County. Address, ‘‘PROCESSOR,”’ care THE TRADE. 


POSITION WANTED—By practical, up-to-date superintendent- 
processor, having had 18 years’ experience in sutting up all kinds 
of fruits, vegetables and Ri>bon Cane syrup, also fruit butters and 
catsup. I am an expert engineer and understand putting up plants 
and machinery for handling any of the above lines te the best of 
advantage. A good manager of help, sober and can furnish refer- 
ence. Address, G. G., 612 East Grand River St , Clinton, Mo. 


WANTED—By cannery superintendent of twenty years prac- 
tical experience; six years with sanitary cans. Sober, indus- 
trious, careful manager. Full line fruits and vegetables. Need a 
ob and will appreciate it. Address A. L. MARTIN, Sulphur 
prings, Tex. 


PROCESSED BAKED 
BEANS 


We can produce RESULTS in these 
goods, and -if you are now packing we 
will improve on your process, or make 
better goods at approximately the same 
cost. 


If you propose adding Beans to your 
line, will put you on the right track to 
compete. 


NOTE.—For six days service at your plant, provided it is within 
24 hours traveling distance from Philadelphia, my charge will be $125 
plus traveling expense from Philadelphia to your place and return. 

For information by mail covering in full either Processed or Baked 
Beans with both plain and tomato sauce, the charge will be $25. 


FOR FURTHER INFORMATION, ADDRESS 


W. L. HINCHMAN, Ph. G. 


Expert in Packing and Preserving 
No. 1 W. Main St., HADDONFIELD, N. J. 


GANNERS’ PUZZLES PRACTICALLY SOLVED 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY, 


A. I. JupcE, - Manager and Editor. 
304-5 Maryland State Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the 
interest of the Canned Food Packers of the United States and Canada. 
Now in its 35th Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


One year, - - - - - - $2.00 
Canada, - - - - - $3.00 
Foreign, - - - - $4.00 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to Tok TRADE Co. 


Subscribers west of the Mississippi River will please remit by 
Post Office or Express Money Order, or add 15 cents to their checks 
to pay cost of collection as charged by eastern banks. 


Address all communications to THE TRaDE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers ; other parties will be charged $2 00 
per incu per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE 
TRADE for inquiries and discussions among themselves on all matters 
pertaining to their business. 


Business communications from all sections are desired, but anony- 
mous letters will be ignored. A. I. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, DECEMBER 


Net Weight and Count Labels. 


Manufacturers of food products are showing considera- 
ble activity through their national organization in the mat- 
ter of a federal net weight and count bill, and it would be 
well for the retail grocers of the country to urge the retail 
grocers’ national organization to take an active part in 
getting on the statute books a satisfactory law. 

So far as the retail grocer is concerned, it makes very 
little difference whether there is such a bill or not. Neith- 
er is it of particular importance to the manufacturer, but 
so long as there is a demand for such a law manufacturers 
and retailers should exert themselves to have a satisfactory 
federal law and uniform state laws. 

Legislatures will be in session in many parts of the 
country at the same time, and, all working to the same end, 
will arrive at the same result by different methods. The 
result will be @ multiplicity of net weight and count laws, 


all differing in enough essential particulars to make trouble 
for the retail grocers as well as for the manufacturers. 

The variety of laws, all aiming at the same thing, 
might be anticipated and averted, if but dealers would 
make proper representation to members of the legislature. 
Asa rule, our troub’esome state laws lack uniformity 
largely because proper effort is not made to secure uniform- 
ity. It is so with our pure food laws, or at least with most 
of them. Some feature is added to the law which is of lit- 
tle consequence so far as helping the law is concerned, but 
these little things often make a big lot of trouble for manu- 
facturer and retailer. Once these laws get on the statute 
books, it is a great deal of trouble to change them. 

We already have a nunzber of state laws that refer to 
net weight ond count packages and labels. Some of them 
are fair, others are radical without giving the consumer 
any special benefit. At the next session of Congress it is 
pretty certain that a net weight bill will be presented by 
representatives of the Specialty Manufacturers’ Association. 
If this bill is supported by the retailers through their na- 
tional organization there is little doubt but what this par- 
ticular measure, known as the Stevens bill, will become a 
law. 

It usually happens that there is comparatively little 
difficulty in getting a fair bill through the federal legisla- 
ture. But when the state legislatures take up the matter 
there is a tendency to ‘‘improve’’ on the federal law. 
This is done without due consideration for men engaged in 
interstate traffic, and little thought is given to the rights 
of local retailers. The bill goes through as if the particu- 
lar state was an independent entry, whose citizens would 
not be harmed because of the unlikeness of its laws with 
those of other states or the federal government. 

A little timely effort on the part of the retail grocers 
of the country will do much to give us uniform net weight 
and count laws. 

Retailers carry stock from various states, and the 
goods must in the first instance conform to the federal law 
because they go into interstate traffic. Then they must 
conform to the laws of the state in which they are made if 
they are to be exposed for sale in that state. Further they 
must conform to the laws of the state into which they are 
shipped. 

The laws may be uniform with respect to the char- 
acter of the goods, and yet differ materially when it comes 
to the package or label Even the size of type that may 
be used on a label in one state will not comply with the 
laws of another state. 

All of which indicates the necessity of avoiding trou- 
ble by working for a uniformity of laws. 

One law—a federal law—should answer for all the 
states. If, however, the states must have a separate law, 
let it conform as closely as possible to the federal law. 

Now the retail grocer, according to the theory of the 
law, is expected to know all these various laws, and avoid 
violating either of them. Asa matter of faet it is imprac- 
ticable for him to do this, and because this is so he is made 
to suffer. Not for his intent to do wrong, but because the 
law itself makes it hard for him to do right —THE RE- 
TAILERS’ JOURNAL. 
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Some Canners Who Are Larger Than 
And Some Who Are Smaller Than 


North Louisanna Canning Co. 
Miss Hester Price 

Little Rock Canning Co. 

C. N. Lippett 

W. P. Quentell 

C. H. Wagner 


Kennedy-Lopez-Oyster and Fish Co. 


J. T. Eagan 
J. S. Edwards 
Peter Thomas 
John F. White Co. 
Waynesville Canning Co. 

Clearfield Canning Co. 

Otis Brunner 

Dominion Canners, Ltd., Canada 
Thomas Mundell 

Calvert Canning Co. 

Eugene Fruit Growers Assn. 

J. D. Wood 

Vineland Canning Co. 

Lutz & Schramm Co. 

Independence Farmers Assn. 

Viola Canning & Preserving Co. 
Edwin K. Smith 

Dominion Canners, Ltd. (2nd copy) 
G. L. Kroh 

J. Ed. Guenther ; 

Japan Canning Co. (Japan) 

J. W. Gallison 

N. J. Rowan 

B. T. Batsford (England) 

Harry Earle 

Griffin & Skelley Co. 

A. V. Stuart & Co. 

S. H. Levins’ Sons 

Jos. F. Shane 


But All Have Recently Bought Copies of 
“A COMPLETE COURSE IN CANNING” 


The Book You Need—Price $5., Postpaid, Gash With Order 
Address, - THE TRADE, - Baltimore, Md. 


H. L. Harding 

E. C. Jouillian Packing Co. 
Bartow Consolidated Canning Co. 
Sanitary Packing Co. 
Vance-Eller Corporation 

W. W. Boyer & Co. 

Edward H. Jacob 

Clyde Kraut Co. 
Kellogg-Berge Co. 

Phillips Packing Co. 

Onalaska Pickle & Canning Co. 
Alphonse Raymond 

James M. Finley 

F, F. Stetson & Co. 

Alfred Harding 

J. J. Campion 

W. J. Ewing (Superintendent ) 
Acme Preserve Co. 

Spokane Canning Co. 
American Olive Co. 

H. Ruben 

Inland Cider & Jell Co. 
Klint-Geiger Canning Co. 
Robert J. Coffman 

Syracuse Canning Co. 

Henry Heide, Jr. 

Perfection Mince Meat Co. 
Lake Canning Co. 

Rice Bros. Packing Co. 

Brooks Packing Co. 

R. B. Dykins, (W. I. Islands) 
Holland-Council Co. 

Seaton & Co. 

National Preserving Co. (Canada) 
J. H. Fowler 


In Writing Advertisers, Kindly Mention The Trade, 
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The Newest Fertilizer. 


Consul Henry B. Miller, of Belfast, quotes from an 
Jrish journal an account of a process invented by a Dublin 
man for purifying the waste products of creameries and 
making them, instead of a nuisance, a source of profit: 

In rural Ireland one of the chief difficulties of the creamery 
system has been to get rid of the waste milk or ‘‘wash.” 
Many methods which have been tried to get rid of this 
“wash” have proved unsuccessful. A method which seems 
decidedly promising has, however, been discovered; one, more- 
over, which not only removes the waste, with all its attendant 
disadvantages, but apparently transforms it into a valuable 
fertilizer, thus conferring a double advantage. The efficiency 
of the method, in addition, is only equaled by its simplicity. 

On a barn floor is placed a heap of phosphate of lime 
coarsely ground; this heap is hollowed out as a mason would 
arrange his heap of sand when preparing to make mortar, and 
into the hollow is tipped the wash from the creamery. A 
shovelful of yeast is added, and after a few days the whole 
material is mixed and turned as in the making of mortar 
The amount of wash available from the creamery at Ballyduff 
where an experiment was made, was close on 100 gallons 
per day, and at the time of our visit, the result was a grayish 
mass of damp material not unlike superphosphate in appear- 
ance. The effluent is neutral, and it might in all probability 
be safely run into a stream without causing any pollution. 
So far as could be seen the question of the removal of a 
nuisance had been solved, for here there was no nuisance of 


any kind. Of course in active constant work at the creamery 
the process would be carried on in a proper system of filter 
beds. 


The question next arises as to what value the material 
A sample of the damp material, on 


posseses as a fertilizer. 


analysis by Sir Charles Cameron at the Dublin City Laboratory 
gave the following result: 


Calculated 

Per cent. to dryness. 

Per cent. 

Phosphates soluble in 2 per cent citric acid 28.35 38.83 


It will be seen that this result approximates somewhat to 


bone flour, the nitrogen being evidently derived from the 
milk. It worked out at the unit prices of $13.40: for nitrogen, 


43 cents for citric soluble phosphates, and 386 cents for in- 
soluble phosphates, with $2.43 per ton for mixing. The value 
would be about $26.76 per ton; but as the raw phosphate 
only would require to be conveyed to the creamery, a fur- 
ther saving in carriage and cartage of about $2.43 per ton 
might be effected, and there would also be some saving in 
the cost of bags, as the raw phosphate would not damage 
these, and they could thus be saved over again. Hence, on 
paper at least, the material seems promising, and the only 
link required to complete the chain is a practical test in the 
field. This, however, has been arranged, and the progressive 
agricultural school of Trinity College, presided over by Prof. 
W. A. Barnes,, Westland, Kells, who is a thoroughly practical 
farmer, has undertaken out-field tests with the material on 
the college farm at Westland. Here is a material which. 
from its analysis, should form a suitable fertilizer for turnips 
and which is capable of returning to the soil the phosphate 
of lime already removed in the milk, while at the same time 
the process of its manufacture transforms an evil-smelling 
injurious waste product into something innocuous and possibly 
valuable. 


FoR CANNE 


AND 


BRANCH OFFICES 
BALTIMORE: CINCINNATI: STLOUIS. 


In Writing Advertisers, Kindly Mention The Trade. 
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GET RICH 


By doing the right thing 


Purchase LANDRETHS’ RED ROCK TOMATO 


It is the smoothest, most meaty, most healthy 
and most productive Tomato in existence. Nothing 
like it, as can be proven by numerous testimonials 
from all parts of the United States. 

Every seed is grown on Bloomsdale Farms 
where it originated and every seed is sold in sealed, 
cardboard, carton packages of quarter and half-pounds. 


Write for what you want. We sell every seed which a canner uses, including many 
other sorts of Tomatoes. 


NOTICE WHAT HAS BEEN SAID OF IT 


From J: T. PoLK CoMpaNy, GREENWOOD, IND 


One of our largest growers has practically all of his crop of Landreth’s Red Rock and considers it very superior to Stone. We believe that we now 
have an order pla with you for 2-0 pounds of Seed, our option cf Stone or Red Rock and we might say that we expect to take this out in Red Rock 
rather than Stone and may have to increase our order a little later: [This order has been increased to 300 tbs 


, all Landreth’s Red Rock.] 
From D E, Foote & Co., BALTIMORE, MD. 


All the reports we have had in reference to the Landreth's Red Rock Tomato Seed you furnished us last spring have been very saiisfactory and we 
must admit that we have received some very nice Tomatoes from the growers to whom we furnished Landreth’s Red Rock Seed, 


D. LANDRETH SEED COMPANY 


Bloomsdale Seed Farms BRISTOL, PENNSYLVANIA 


Quincy Market Cold 


STORAGE 


and Warehouse Co. Boston, Mass. 


OPERATING 


CHARLES RIVER STORES CONSTITUTION STORES 
CAPACITY 5,000,000Cu. Ft. | CAPACITY 2,500,000 Cu. Ft. 


Rail and Water Connection At Terminus of M. & M. T. 
on Boston & Maine R. R. Co. and Baltimore Boats. 


Rail Connection with all Lines 
ALBANY TERMINAL STORES 
CAPACITY 1,500,000 Cu. Ft. NEW HAVEN TERMINAL STORES 
On Boston & Albany Div. of CAPACITY 1,500,000 Cu. Ft. 
New York Central Lines. On N. Y. N. H. & H. R. R. 
_ LOWEST RATES OF INSURANCE 
MODERN AND FIREPROOF WAREHOUSES 


Especially Adapted for Storage of Canned Foods 
CAPACITY, 12,000 No. 2 OR No. 3 CANS 10 HOURS. GALLONS 6,000 —We Attend to— 
ALSO MANUFACTURER OF SHIPPING, TAGGING, LABELING, DISTRIBUTING 
: ; Carload Shi ts Consigned Direct to Warehouses, and 
ULE, Seward Sanitary Can be Seamer and Machine fo Routed tailroad take Boston Rate 
No. .10 ies, , with 
GEO. $. LOVEJOY, Manager, General Storage Department 
, A FICE: e 133 COMMERCIAL ST. 
E. J. LEWIS, Middleport, N. Y. 


In Writing Advertisers, Kindly Mention The Trade. 
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The Specialty Manufacturers’ Convention. 


Aside from the most excellent paper of President George 
B. Wason, of the National Wholesale Grocers’ Association of 
the United States, read before the third annual convention of 
the American Specialty Manufacturers’ Association, in New 
York, week before last, which was, by the way, pronounced 
a most able document, a masterly handling of the subject pro- 
pounded, the papers of Mr. Louis Runkel, chairman of the 
legistlative committee, and of Mr. John W. Lux, president of 
the National Retail Grocers’ Association, interested us greatly. 

Mr. Runkel gave some very interesting information concern- 
ing the tendency toward uniform laws among all the states. 
The policy of this association is to secure and assist in securing 
uniformity between state and national laws. If there were need 
of argument in behalf of uniformity, Mr. Runkel declared, the 
state legislatures have assuredly furnished it in the matter of 
so-called net weight bills. In view of the fact, he continued, 
that several states have enacted net weight laws, and that others 
contemplate doing so, it is apparent that the reasonable and 
satisfactory way of meeting the situation is to have a national 
law which will serve as a model to be followed by all the states 
contemplating net weight legislation. 

We agree with Mr. Runkel, and that is the reason why we 
favor a bill now pending in Congress known as the Mason Bill, 
which is designed to be an amendment to the National Pure 
Food Law, and to make mandatory, instead of optional, the 
meaning of net weight, measure or numerical count on pack- 
ages. We feel that there are existing food laws that are su- 
perior to the National law, but we think the National law is 
good, and that all it needs is the seasoning of more years of 
enforcement, perfecting by amendments, not made hastily and 
without consideration, but amendments suggested by virtue of 
experience, and because we do believe that the National law 
should be the state laws, also, we feel that the National law 
should be as nearly perfect as possible. 

President Lux estimated that ninety per cent. of business 
is done on credit, and upon the ability of the retail merchant to 
collect his bills from the consumer depends the success or failure 
of every manufactory in this country. Out of money collected 
from the consumer the retail merchant keeps a small profit, 
turning the balance over to the jobber, who, in turn, pays the 
manufacturer. If the retailer should fail for a short time to 
pass the money down the line, millions of people would be 
thrown out of employment and our stores and manufactories 
would be closed. Mr. Lux’s reference to the functions and the 
importance of the retailer are very timely. We regret that he 
did not express his- appreciation of the wholesale grocers, and 
point out how necessary the wholesale grocer is to the continued 


existence of the retailer, at least a very large percentage of | 
them. However, Mr. Lux’s paper, which was published in full | 


We manufacture a full line of Fine Silvered and Plain 
Screw Caps for Catsup Bottles, Whiskey Flasks, Pepper 
and Salt Seller Tops, Mason Jar Caps and Jelly Jar 


Covers. Samples and prices on application 


BERNARDIN BOTTLE CAP CO. 
Evansville, Ind. 


in our last week’s issue, was a very able one, and it should be 
filed as a valuable contribution to association literature. 

So far as the importance of the Specialty Manufacturers’ 
Association is concerned, we have only to point out that of 
something like 2500 jobbers in the United States, about 2167 
are co-operating with the specialty manufacturers. The effect 
of this association and co-operation will be to keep from the 
ranks of salesmen dishonest characters, and to so educate the 
retailers in the highest business ethics that they will realize 
their obligation to give orders for goods with the honest inten- 
tion of always accepting upon delivery. These are only two of 
the many important objects that have been and are being ac- 
complished by the Association of Specialty Manufacturers.— 
New England Grocer, Boston. 


This Will Interest You. 


The fullowing letter has just come to hand from Mr. 
E. P. Kuuwlton, Rock Creek Station, Ohio, who has a can- 
ning factory for sale:— 


“Dear Sirs:—Enclosed find............ dollars for which please con- 
tinue our ad for one month more. We have received a number of in- 
quiries through the ad. 


Feature Your Canned Foods. 


As a large percentage of butchers throughout the coun- 
try are handling canned foods and as the number of them doing 
so is rapidly increasing, the Advocate submits the following 
points on the importance of featuring canned foods: 

Canned soups are scientifically prepared; that is, they con- 
tain exactly the proper ingredients to produce the best flavor 
afd at the same time contain the greatest percentage of nutri- 
ment. For a long time the housewife thought it was not pos- 
sible for anyone to put out in cans a soup that could be com- 
pared to that made in her own kitchen, but this prejudice is 
fast disappearing, and will disappear entirely in a short time if 
the butcher will bring these points home to the consumer. This 
he can do by telling the story briefly in placards displayed in his 
market, or by giving “soup talks” in his newspaper advertise- 
ments. It seems to the writer that these are points which the 
canners themselves could elaborate upon. with profit to them- 
selves in the resultant increased demand for their goods. The 
same is true of canned meats and canned fish. There is noth- 
ing more appropriate for breakfast than corned beef hash, and 
perhaps some housewives do not know that they can buy the 
corned beef hash already prepared in cans, or else can buy in 
cans the corned beef ready to be hashed. It is clearly the duty 
of the butcher who handles this class of goods to make his cus- 
tomers familiar with these facts. 

In some sections of the country fruit has been scarce this 
season. The butcher has, therefore, an opportunity to advertise 
his stock of canned fruits to good advantage. He can call at- 
tention to the fact that notwithstanding the fruit supply may be 
short in one locality, the canner has placed the product of some 
other locality at the disposal of the consumer without additional 
cost. He can advertise that the best fruit obtainable is in his 
cans, and that the price is no more than fresh fruit would be, 


(Continued on Page 33.) 


We are now located in our new modern firepruof warehouse, 
and are equipped to handle any amount of merchandise. No 
lot too large for us to handle, or too small for us to receive. 
We solicit your patronage. . 


O K. TRANSFER & STORAGE CO 
Oklahoma City, Oklahoma 


| 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


Factories for Sale. 


Canning Factory For Sale.—Fully equipped, nicely 
located on railroad siding; have natural gas. Fine locality 
for tomatoes and corn. Address, E. P. KNOWLTON, 
Secretary, Rock Creek Station, Ohio. 


Excellent Factory for Sale.-—If you want an excellent 
canning factory you can get it quick; if you want a fairly 
good factory you can get it quicker; if you want any old 
factory you can get it, and the price will be low enough. 
Someone somewhere will sell a good factory, and if you 
advertise on this page, the chances are you will ‘‘catch up’’ 
with that party. On the other hand, if you are a seller, 
and want to dispose of a good factory, insert the proper 
kind of ad. in such a space as this. Address, Toe TRADE, 
Baltimore, Md. 


Oyster Cannery For Sale.—A plant of about 1,000 bar- 
rels a day capacity, favorably situated with plenty of 
oysters at reasonable cost. One of the owners is desirous 
of retiring from active business. Freight ratesin and out 
are reasonable. The undersigned has a fleet of boats, and 
will co-operate with the right party in the operation of the 
plant. Only those who mean business, with suitable capi- 
tal and experience will please write for particulars. 

Address, W. R. HODGES, Cedar Key, Fla. 


Books for Sale—Continued. 


For Sale.—Few copies each of volumes 1 and 11 of the 
book ‘‘American Commercial Methods of Manufacturing 
Pickles, Preserves, etc.’’ These are the only copies of the 
work that can be bought anywhere. Will sell at less than 
original selling price. All pages in tact, and books are as 
good as new. Address, THE TRADE, Baltimore, Md. 


Machinery Wanted. 
Wanted—Two second-hand Max Ams Double Seamers. 
Address, ‘‘SSEAMERS,”’’ care THE TRADE. 


Wanted.—A second-hand California Heading Machine 
for gallon cans. Must be in good condition. State lowest 
price. Address, ‘‘HEADER,’’ care THE TRADE. 


Canning Factory Wanted. 


Wanted.—All canners and those desirous of quiting 
the canning business to make use of space on this page, in 
the shape of a small advertisement. It will bring results. 
You are reading this ad., so will others read yours if you 
place it here. If you want to sell a factory or anything 
connected with one get in touch with those who watch 
this page. Address, THE TRADE, Baltimore, Md. 


Canning Factory For Sale.—Located in good farming 
district, equipped with all modern machinery, directly on 
railroad. For further information, address the Leesburg 
Packing Co., Leesburg, N. J. 


Books for Sale. . 


For Sale.—Copies of the popular book, ‘‘A Complete 
Course in Canning’’ are now ready for delivery. Second 
edition is just off the press; contains 245 pages, crammed 
full of information for Processors, Superintendents, Head 
Cappers, Department Managers, Factory Owners, Old 
Established Canners and ‘‘New Beginners.’’ All will find 
this new edition worth more than the price asked, $5 oo 
postpaid, cash with order. Send orders to THE TRADE, 
Baltimore, Md. 


Back Copies Wanted. 


Wanted—To buy at reasonable prices, back copies of 
THE TRADE between the years 1878 and 1904. All copies 
accepted must be in reasonably good condition though it is 
not expected the oldest will be perfect. State what dates 
you have to offer, and give lowest price per issue. 

Address, THE’ TRADE, Baltimore, Md. 


. 


Wanted—Miscellaneous. 


Wanted.—To build a canning plant and take stock in 
good company. (In the West or South preferred.) I am 
a canner and processor of 20 years’ experience. Address, 
‘“‘CANNER,”’ care THE TRADE. 


A Suggestion to Readers and Advertisers! 


The value of most any service to the Public is guaged by the number of its patrons. Tf the readers and 
advertisers of THE TRADE will make free and continuous use of its EMPLOYMENT BUREAU, (pagé 25) 
which is absolutely free, they will find it the easiest and quickest means of securing first-class Help. 


Besides canners, preservers, catsup makers, pickle manufacturers, etc , we should be glad to have can makers, 
machine and supply men, brokers and such, make use of that column, so that the opportunities will be more and 
greater, thus attracting the attention of all employees in the canning and allied industries. 

When you advertise in your local paper, send a copy of the advertisement to THE TRADE, also. 


‘i. In Writing Advertisers, Kindly Mention The Trede. 
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To Make Food Preserving Pay 


YOU MUST UNDERSTAND YOUR BUSINESS, know the best methods, the cheapest way of producing 
the best goods. Then again, to be successful you must keep to the front in your business—and to do 


this you must be constantly improving your products or bringing out new ones. 


“A Complete Course in Canning” 


The Book you need, is written by a man having had experience in every section of the country, covering over 
thirty years in the canning of fish, fruits, vegetables, meats, soups, etc.; in the making of condiments 
sauces, catsups, pickles, preserves, jams, jellies and marmalades; and the result of his experiments and 
work are given in actual working formulae—in this book. These were published in serial form, and 
received the highest commendation from the canning industry. So we offer a book of recipes that have 
not only been used for years—but have been approved by the entire industry—public approval. Con- 
tains 245 pages; bound in cloth, and is well printed. 

Price $5.00, cash with order, delivered by mail or prepaid express. Order now so as to have the book on hand. 


Address, THE TRADE, Baltimore, Md. 


-THE BOOK YOU NEED 304-5 MD. STATE BANK BLDG. 


Favorably known to the Canning Industry 


J. A. LEE JNO. B. HENDERSON WILLIAM E. MORGAN 
ABERDEEN, MD. 
LEE BROKERAGE COMPANY GENERAL LINE OF CANNED GOODS 
Rooms : 3};}664 West Randolph St., Chicago, Ill. BROKERAGE 
or Formerly of BAKER & MORGAN ESTABLISHED 1882 


_ Brokers in Canned Foods of all kinds. If you have | 


anything to sell write us, and we will tell you what can W. i DOUGLAS 


be done. We refer to any wholesale grocery house in 


Chicago, or to the Mid City Trust & Savings Banks, | WHOLESALE GROCERY BROKER 
Chicago, as to our reliability. .| RENSHAW BUILDING, - PITTSBURG, PA. 


C. W. BAKER & SONS)" CANNED GOODS 
JESSUP & ROBERTS 


BEOKERS AND COMMISSION MERCHANTS | ‘COMMISSION MERCHANTS AND BROKERS 
ABERDEEN, MARYLAND PHILADELPHIA, PENNSYLVANIA 


CANNERS or MANUFACTURERS _ JOHN CANNED GOODS 
desiring representation for the El Paso territory | M BROKERAGE & COMMISSION 
are requested to write to ; 

R. W. McCANDLESS, _ EI! Paso, Texas’ PAVER, 306 Commercial Club Bldg. 
MERCHANDISE BROKER | Jr. 'NDIANAPOLIS, - IND. 


In Writing Advertisers, Kindly Mention The Trade. 
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(Continued from page 30) 
while it is preserved so it will last as long as the consumer may 
want to hold it. 

Consider for a moment the vegetable list, headed by toma- 
toes and corn, and including almost everything commonly used 
upon the tables of the multitude. It is no longer necessary to 
go to Boston for baked beans, for example. They are put in 
cans and sent throughout the country, with all the flavor and 
delicate tastiness which the real Boston produced article is sup- 
posed to embody in a way elsewhere unapproachable. 

It used to be said that it was necessary to go to Norfolk 
to obtain what was best in oysters. The canner has made it 
possible for the Norfolk flavor to be perpetuated and enjoyed 
throughout the nation. Maine has been famous for its sweet 
corn, but the canner has invaded the sacred precincts of the 
State, and Maine corn is as easily obtainable in New York, or 
the remote State of Washington, as it is in Maine. And thus the 
list might be indefinitely extended. Is there anything in one 
section of the country which is a gastronomic delicacy? The 
canner comes. He studies that product, and shortly it is available 
for the poorest as well as the wealthiest. Wherefore, then, this 
indifference? Why not seize this opportunity to make money 
and build up such a trade in canned foods that the jobbers will 
want your business at a discount 

The way to sell canned foods is to offer them. People will 
buy if you will see that they are made acquainted with what 
you have to offer. This is an axiom so well understood that 
commercial development has and does depend upon it. The eye 
is the principal influence in buying. It is the eye to which you 
must first appeal, after which you can appeal successfully to the 
palate. It is undoubtedly true that the palate builds up the 
permanent trade. It is true that your goods must have some- 
thing beside appearance or your customers will not come back. 
But you can offer the goods of any reputable packer today with 
the full assurance that the customer will be satisfied with his 
purchase. 

The window display. The display inside the store. The 
advertisement, the special sale and other ways which will occur 
to retailers can all be utilized profitably in the distribution of 
canned foods, and the more effort is exerted along these lines 
the more widely the distribution will be made. And if your cus- 
tomers are satisfied you will build up a permanent trade which 
will help you in your other departments. 


Advertise in your local newspaper, for example, that you 
have received a consignment of Maine corn, packed in the fav- 
orite section of the State. Say that the quality is unquestioned 
and that the price is as low as is consistent with the quality. You 
will attract customers. It‘is no doubt true that the American 
people are learning that they must pay more for desirable food 
productions; that it is impossible to turn out good goods at 
ruinous prices, and that they must expect to pay reasonably high 


prices for the best. But it is quite easy to create a desire for 
these better goods as it is to allow your trade to drift along in 
other channels. 

The great necessity in your business, and that of every other 
retailer, is to learn to take advantage of your opportunities and 
force buyers to take your goods as fast as your facilities for 
distribution will allow and pay you the range of prices which 
will be profitable to you. Unquestionably it can be done every- 
where, and you can do it quite as well as others have done it 
if you will make the effort. — Butchers’ Advocate. 


The Panama-Pacific International Exposition. 


At the request of the president in charge of the committee 
for advertising the Exposition we give below a list of towns 
and the date on which a special train, starting from St. Paul, 
Minn., with something like a dozen Governors aboard, will 
arrive. This train will make stops at all these towns on the 
dates named and someone, or maybe a number of them, will 
make a speech and tell why the great exposition is of national 
interest and importance. 

It is hoped all people residing or doing business in or near 
these towns will make it a point to see and hear those on board 
this train. 

Leaving St. Paul, evening November 27th, it will arrive at: 
Buffalo, N. Y., December 2d; Rochester, N. Y., December 4th; 
Syracuse, N. Y., December 5th; Utica, N. Y., December 5th; 
Albany, N. Y., December 6th; Washington, D. C., December 7th; 
Baltimore, Md., December 8th; Philadelphia, Pa., December 9th; 
New York, N. Y., December 11th; Harrisburg, Pa., December 
Teth; Pittsburgh, Pa., December 13th; Columbus, Ohio, Decem- 
ber 14th; Cincinnati, Ohio, December 15th; Indianapolis, Ind., 
December 16th; St. Louis, Mo., December 18th; St. Paul, Minn., 
December 19th. 


WANTED 


In 1903 THE TRADE published a Silver Anni- 
versary Souvenir issue, which was mailed to all its 
subscribers, and also distributed at the annual Con- 


vention held at Washington, D. C., in that year. 

Any one having an extra copy or who is willing 
to sell the one copy they have will kindly answer 
this ad. The writer is anxious to secure a copy, and 
will pay a reasonab'e price providing all pages are in 
tact. State lowest price. Address, 


‘‘a5th ANNIVERSARY,”’ care THE TRADE. 


manuractugers oF GANNING HOUSE MACHINERY and SUPPLIES 


We have a large and fine equipment of machinery; 
therefore, can give prompt and satisfactosy service. 


Prices Quoted on Special Machinery on Specifications. 


Pea Graders, Pea Fillers, Kettles, Crates, 
Truck-, Pulp Finishing Machines, Continuous 
Steam Exhaust Boxes, Pineapple Machinery. 


INCLAIR-SCOTT 
Baltimore 


The most annoying of all Automobile troubles eliminated by the SCOTT 
DEMOUNTABLE RIM. Change your tire in 5 minutes on the road. 


oO. 


In Writing Advertisers, Kindly Mention The Trade, 
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Knapp Labeling 


and 


Boxing Machines 


have been on the market a good many years and given satisfaction. Our new 
machine possesses all the features that go to make a successful Labeler. It is 
simple, speedy and easy to operate. 

Knapp Labelers and Boxers are upto-date labor savers. We also offer 
rebuilt Knapp Labelers at very reasonable prices. These machines do as good 
work as new ones and we fully guarantee them. 

Let us tell you more about them. 


The FRED. H. KNAPP COMPANY 
330 Monadnock Block, Chicago. WESTMINS TER, MD. 


: BROWN-BOGGS & CO,, HAMILTON, ONT., SALES AGENT FOR CANADA. 


THE CANNED GOODS EXCHANGE 


OFFICE: 514 KEYSER BLDG., GERMAN anp CALVERT STS. 
President, ALBERT T. MVER. Vice-Presideni, F. A. TORSCH 


FOOD AND DRUGS ACT OPINIONS Trersurer, LEANDER LANGRALL. Secretary, W. F. ASSAU. 


Executive Com.: JouN S. Grpss, Jk. B. HAMBURGER H. S. OREM 
Arbitration Com.: EF, C. Waite H. A. WAIDNER Jas. B. PLATT 


EDWARD S. DUVALL, jr. B. HAMBURGER, - C. J, SCHENKEL 


Com. on Commerce: Rurus M. Gipss C.J. BRooxs J. A. SCHALL 
Louis GREBB W. E. ROBINSON 
Attorney-at-Law and Solicitor of Patents Com, on Legislation: Gro.N. NUMSEN A. TORSCH 
G. L. SHaw L. L. LorpD H. P. STRASBAUGH 
Hospitality Com.: T.J. MEEHAN H.W.KrReEBs_ E. H. MILLER 


LOAN AND TRUST BUILDING, WASHINGTON, D. 6. Brokers Com.: F.A. Torscoh Wm. GrEcHT Jas, H. BRADY 


Counsel: Morris A. SOPER Chemist: CHas GLASER 


J. §. Hull Mfg. Go. 


125-127 East Falls Avenue 
BALTIMORE, MD. 


2 Gasoline Burners, Fire Pols & Heaters 
Repairs Promptly Attended to 
CANNING HOUSE SUNDRIES 


F 


HULL'S 


PATENT 


In Writing Advertisers, Kindly Mention The Trade, 
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BALTIMORE, NEW YORK AND CHICAGO CANNED FOOD MARKETS. 


Prices Given are for Wholesale Lots at Usual Terms, f.-0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 


for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES CANNED VEGETABLES—Continued. 
Baltimore New York Chicago Baltimore few York Chicago 
ASPARAGUS*—( California) SAUERKRAUT}-Fancy No. 3........... 75 
White Mammoth No. 2%........ $2 85 29 Jo 
Peeled, ‘‘ 3 60 3 75 SPINACH{-Standard I 00 1 00 1 20 
led Tee SUCCOTASII}-Green Beans No. 2..... .. 85 95 1 05 
Green, 2 40 2 Io 225 Mates “% 1 0s 
“ White, Small 2 25 Standar I 10 I 20 I 25 
Green, Square 2 00 2 05 2 15 Standard “3 1 02% 
1, In Sauce.......... — 374 anda 
2, In Sauce 52% 7o Extra Stand, 3 60 3 75 3 75 
3, + 07% 75 75 “ 
“ Im Jo go 717% Standard 10... 350 360 3 65 
BEANSt—Refugee Size 1 Whole No. 2...... 120 £75 50 No. 2 Stand. Md. County... 75 774 
“ String, Standard Green "37 % 60 70 10, Jersey 
“ ‘ “10.240 240 3 25 ancy San. Cans § inch...... sim 
Limas No. 2.. I 15 as 3 25 2 50 
BEETSt-Small, Whole 155 APPLES{—Maryland, 80 2 40 215 
2 Evergreen 60 85 70 APRICOTS—Cala. Stand. I 50 I 55 
75 115 95 wis 5 25 5 
“ 9 Ex. Stand. Early Junes 1 4g 2 Ex. Preserved...... 
1 55 65 GOOSEBERRIES§-Stand. No. 2............ 95 87% 97% 
9 Batra Fine I so 1 85 600 60 
PEACHES*-Cala. Stand. No. 2%,1.C. 190 ...... I 75 
Seconds tS “ Bx.Stand. 2%, “ 2 30 1 60 
Bex, Bland. I 10 I 20 No. 1 Ex. Sliced Yellow, . 95 97% 85 
‘* 2 Marrowfat .. I 05 2 Standard White........ I 25 
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Baltimere WewYork  Chicage 

3 Pies, Unpeeled............ I 95 

3 25 3 50 2 65 

3 Seconds in Water.............. 7° 

» *. 3 Standards in Water............ 75 75 I 00 

PINE- Bahama Sliced Extra No.2 ..... I 50 2 30 

»P Hawaii Sliced Extra " 2%..... 2 40 2 30 2 15 

” Stand. 2%..... 2 10 I 95 1 95 

iid Matra 2 ..... I 1 85 

Stand. 1 I 50 I 70 

é ’? Shredded Syrup ”’ Io 1 80 6 50 6 25 

Eastern Pie Water 95 

PLUMSt— Water 85 

Syrup 95 

Water 3 50 

RASPBERRIES{—Black Water No. I Io 

Red I 15 

? Black Water’ Io ..... 5 75 5 65 6 00 

STRAW- Ex. Stan. Syrup No. 2......0 ...... go I 20 

BERRIES$— Preserved 2.1 20-1 35 

Extra Preserved ” 2.1 50-1 60 1 55 I 40 

Standard 95 go 95 

Extra Preserved 85-90 3° 

Standard Water ” 5 50-600 700 775 


CANNED FISH. 


LOBSTER®*-Flats, % Ib................ 
OYSTERS§-Stan. 5 0z. No. 
’ ” 4 oz, ” 
” ”? 3 oz. ” 
” 10 oz. ” 
” 8 oz, ” 
” ” 6 oz. ” 
Selects 60z. ” 
” ” 12 oz. ” 
SALMON—Sockeye Tall ” 
Flat 
Red Alaska Tall ” 
at ” 
Cohoe Tall 
” ” Flat ” 
Pink Tall 
PF. Columbia talls, 1 
” 
flats, %4-lb 


Medium Red, Talls.. 

SHRIMP}{-Wet or Dry No.1 %.. 
Wet or Dry No. I........ 


(Baltimore Shrimp prices f. 


o b. Mississippi.) 


CANNED FOOD MARKETS—Continued. 


(t) “ “ “ 
(§) “ “ “ 


Wew York and Chicago prices Corrected 


(+) Batlimere quotations cerrectod each weet by Thes. J Meehan & Co., Brokers: 


“ T. G. Cranwell & Co., Brokers 
“ Shriner & Co., Brokers 
H. Taylor & Son, Broaers 


by Special Correspondence. 


REGULAR AND SANITARY CANS 


F O. B. SHIPPING PoInT. 
Season 1911. Prices in effect January 1. Car load lots only. 


AMERICAN CAN CO. 


Bo. «CAMS, $ 9.25 per M 
Solder Hemmed Caps, per thousand: 1% inch, 9ec.; 2 1-16 inch, 
$1.30; 2 7-16 inch, $1.70. 


WHEELING CAN CO. will quote prices on Cans on applica- 
tion at their Wheeling (West Virginia) office. 


CONTINENTAL CAN CO. Hole & Cap Cans. Extra Coated. 
No.1 Cans, 1% inch opening.. f£ 9.25 per M .40 per M, 
No. 2 as” 
No. 3 2 1-16 ae 16.75 *85 “ 


Solder Hemmed Caps, per thousand, 1% inch, goc.; 2 1-16 inch, 
$1.30; 2% inch, $1.50; 2 7-16 inch, $1.70. 


Sanitary Cans Plain. Enameled. Extra Coated. 
No. 1 ns, $10.75 per M. a ‘75 per M, $ .40 per M. 
No. 2 14.75 
No. 3 4% inch 19.50 ‘* 24.00 ‘ 
No. 3 2200 ‘* 26.5c 
No Io 44.00 54.co 
SOUTHERN CAN CO. 

$ 9.25 per M. 
No. 3 ** 16.75 ‘* 
No. 3 Jersey, 5 inch) ...... 7.9 


Solder Hemmed Caps, per thousand, 1% inch, goc.; 2 1-16 inch, 
$1.30; 2 7-16 inch, $1 70. 


SANITARY CAN CO. PLAIN ENAMELED SPECIAL PLATES 


$10.75 $13.75 $ .40 
- 14.75 18.25. -60 
19.00 23.00 75 
19.50 24.00 85 
20.00 24.50 85 
Terms: f.o. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 
STANDARD SIZES OF CANS. 
DIAMETER. HEIGHT. 
No. 211/16 in. 4 in, 
No 3% in. 49/16in. 
No 2% California 4 in. 4M in 
No. to 6% 6% in 
CANNERS’ METALS. 
§ tortotons 1 to,4tons 
PIG TIN—Straits 41 25 
PIG LEAD—Omaha or Federal 4 50 
4x% gxI0 8x10 
SOLDER—Drop 23 22 21 
us Wire Segments...... 23 22 2U 
TIN PLATES. F. O. B. MILL 
14x20, 107 lbs, Base Bessemer Steel........ ........ssssscsssseeees 3 55 
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HERRING ROE*-Stan. NO. I 00 
4 2 65 2 50 
| 
67%-7o 80 80 

62%-65 77% 75 
52% 87%... 
5-1 40 155 I 60 

5-I 30 155 1 45 

2 15 2 20 
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CANNERS READY REMINDER 


MACHINERY AND SUPPLIES USED IN CANNERIES AND A 
LIST OF RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Clark Novelty Co., Rochester, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
American Compressor & Pump Co., 
Baltimore. 
Automobiles. 


Sinclair-Scott Co., Baltimore. 


Books on Canning, Preserving, Etc. 


“A Complete Course in Canning, *” $5.00 Post- 
paid. Address The Trade, altimore, Md. 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 
International Bottle Stopper Co., Baltimore. 


Bottle Caps. 
International Bottle Stopper Co., Baltimore. 
Bernardin Bottle Cap Co., Evansville, Ind. 


Boxes and Box Shooks. 
Canton Box Co., Baltimore. 


Boxing Machines. 
Fred. H. Knapp Co., Westminster, Md. 


Brokers. 
Cc. W. Baker & Sons. Aberdeen, 
Lee Brokerage Co., Chicago. 
Wm. E. Morgan, ‘Aberdeen, Md. 
W. C. Douglas, Pittsburg. 
R. W. McCandless, El Paso, Texas. 
John M. Paver, Jr., Indianapolis, Ind. 


Cans and Solder Hemmed Caps. 
American Can Co., ow York, Baltimore, 
Chicago, San Francise 
Can Co., Syracuse, Chicago, Bal- 
more. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


Can Making Machinery, Dies, Presses & Tools. 

(Crimpers, Testers, Seamers, etc.) 

Ayars Machine Co., Salem, N. J. 

W. Bliss Co. Brooklyn, N. ¥. 

Max Ams Machine Co., Mt. Vernon, N. Y. 

John R. Mitchell Co.. ‘Baltimore. 

Slaysman & Co., Baltimore. 

& Co., Baltimore. 
& J. Steward, Rutland, Vt. 

Torris wold Co., Chicago, Ill. 


Can Markers. 
S. M. Ryder & Son, Niagara Falls, N. Y. 


Can Marking Ink. 
A. E. Macneal, Baltimore. 


Canners’ Supplies. 
Ayars Machine Co., Sale N. J. 
Geo. E. Lockwood Co., “Philadelphia. 
Sinclair Scott Co., Baitimore. 
Sprague Cagaing Machinery Co., Chicago. 
enry R. Stickney, Portland. 
A. K. Robins & Co., Baltimore, Md. 


Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N.. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chicago. 


Capping Machines, Power and Hand. 
yars Machine Co., Salem, N. J. 
E. Renneburg & Sons, Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Handy Capper Mfg. Co.., Baltimore. 
Max ams Machine Co., Mt. Vernon, N. Y. 
L. & Steward, Rutland, Vt. 
Sprague Machinery Co., Chicago. 


Capping Steels. 
Clark Novelty Co., Rochester, N. Y. 
Geo. E. Lockwood’ Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons. Baltimore. 
A. K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Hocssncey Co., Chicago. 
& Co., Baltimor 
R. Stickney, Portland, 
Gea! W. Zastrow, Baltimore. 


Catsup Machin 
Sinclair Scott. Co. Baltim 
Sprague Canning ‘Machinery ¢ Go., Chicago. 


Consulting Experts. 
W. L. Hinchman. Haddonfield, N. J. 


Corn Cookers, Fillers and Mixers. 
Ayars Machine Co., Salem, N. J. 
Bros., Morral, oO. 
a Canning Machinery Co., Chicago. 
Robins & Co., Baltimore, Md. 


Corn Huskers, Cutters and Silkers. 


Sprague Canning Mach. Co., Chicago. 
orral Bros., Morral, O. 


Cranes and Carrying Machines. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Mae hinery Co., Chicago. 
Geo. Zastrow, Baltimore. 
C. S. Harris Co.. Rome, N 


Crates, Iron Process. 


Morral Bros., Morral, O. 

FE. Renneburg & Sons. Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 

A. K. Robins & Co., Baltimore, Md. 


Engines, Boilers, Fittings, etc. 


BE. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore 
A. K. Robins & Co., Baltimore, Md. 


Filling Machines—All Kinds. 


Ayars Machine Co., Salem, N. J. 

rague Canning Mac nary, cago. 
Henry R. » Me. 

. K. Robins & . Baltimore, Ma. 


Fire Pots. 


BE. W. Bliss Co., Brookiza. N. Y. 
N. J. 


2 Md. 
Clark Novelty Co., Rochester, N. Y. 


Grasselli Chemical Co., Cleveland, O. 
Geo. Co. Philadelphia. 
A. K. Robins & Co., Baltimore. 


Gas Machines. 
c. M. Kemp Mfg. Co., Baltimore. 


Gasoline. 
Standard Oil Co., Nearest Tank Station. 


_ Hoisting and Carrying Machines (see “Cranes 


and Carrying Machines’). 


Insurance, 


Canners’ Exchange, 
(Lansing B. arner, Manager.) 


Kerosene Oil Systems. 


J. 8S. Hull Mfg. Co., Baltimore. 
Clark Novelty Co., Rochester, N. Y. 


Kettles, Process and Jacketed. 


BE. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
A. K. Robins & Co., Baltimore. 


Kraut Machinery. 
Jno. E. Smith Sons Co., Buffalo, N. Y. 


Labeling Machines. 


Fred H. Knapp Co., Westminster, Md. 
More Bros., Morra 
. Robins & Co., Baltimore, Md. 


. Labels. 


Calvert Litho. Co., Detroit, Mich. 
United States Ptg. Co., Cincinnati, Ohio. 
R. J. Kittredge & Co,., Chicago. 


Lacquer. 
John G. Maiers’ Sons, Baltimore. 
Seely Bros., Blaine, Wash. 


Lacquering Machines. 
Seely Bros., Blaine, Wash. 


Oyster Machinery. 
Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery oo Chicago. 
Geo. W. Zastrow, Baltimore 


Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore. 


Paste. 
Fred H. Knapp Co., Westminster, Md. 


Patent Attorneys. 


Edw. S. Duvall, Jr., yeghington. D. C. 
G. H. & W. T. Howard, Baltimore. 


Pea Separators or Graders. 


Edw. Renneburg & Son. Baltimore. 
Sinclair Scott Co., Baltimore. 


Pineapple Machinery. 
B. J. Lewis, Middleport, N. 
The John R.. Mitchell Co., 
Sinclair Scott Co.. Baltimore 
Stevenson & Co.. Baltimore. 
Geo. W. Zastrow, Baltimore. 


Power Transmission Machinery. 
Jones & Laughlin Steel Co., Pittsburg, Pa. 


Pulp Machines. 
Sinclair Scott Co., Baltimore. 


Rochester (N. Y.) Hotels. 
Hotel S-neca. A B. Sanderl, Man2g-r 


Salt. 
Worcester Salt Co., New York City. 


Sanitary Cans. 
American Can Co., New York, Baltimore, 
Chicago. 
Sanitary Can Co., Freeport, N. Y. 
(Indianapolis, Bridgeton.) 
L. & J. Steward, Rutland, Vt. 
Continental Can Co., Chicago, Syracuse, Bal- 
more. 


Sanitary Can Making Machinery. 
Max x Machine Co.. Mt. Vernon, N. Y. 
L & J. Steward, Rutland, Yr 


Ww. Bilis ss Co., Brookl n, N. 
Yorris W old & Co., Chicago. 


Scrap Tin Bo 
Ammidon Be “Baltimore. 


Seeds. 
Leonard Seed Co.. Chicago, Il. 
D. Landreth Seed Co., Bristol, Pa. 


Sieves and Screens. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Scalders, Tomato, ete. 


Ayars Machine Co., paleme N. J. 
Morral Bros., Morral, O. 

Fdw. Renneburg & Son. Baltim 

Sprague Canning Machinery Co. oh icago. 


Soldering Flux. 
Geo. E. Lockwood Co., Philadelphia. 
Grasselli Chemical Co., Cleveland, O. 


Solder Cap Hemming Machines. 
BE. W. Bliss Co., Brooklyn, N. Y. 


Storage Warehousemen. 


West Side Warehouse Co., New York ~~. 

Quincy Market Cold Storage & W-H. 
Boston, Mass. 

Waken & McLaughlin, Chicago. 

Kepler Warehouse Co., Chicago. 

O. K. Tr nsfer Co Ok'ahoma City, Okla, 


String Bean Machinery. 
E. J. Lewis, Middleport, N. Y. 


Tin Plate. 


Pope Tin Plate Co., Pittsburg, Pa. 
Jones & Laughlin Steel Co., Pittsburgh, Pa. 


Tin Plate Lithographing. 
Southern Can Co., Baltimore. 


Wipers, Can. 
Cang. Mchy. Co., Gibson 


Morrai bros., Morral, O. 
Sprague Cannin Machinery, Co., Chicago. 
Ayars Machine Salem, J. 

A. K. Robins & Ce. Baltimore, Md. 
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The Harris Patent Power Hoisting and Carrying Machine 


Sole Owners and Paltimore, Md,, Dec. 2¢, 19 9. 


C.S. HARRIS 


Company, Manufacturers 


Replying to ycurs of recent 
£37 3-3 date as to whether or not our 
ROME Harris Hoist and} Conveyor hes 
been satisfactory, will state that 
ithas. We have used*it for sev- 
eral years. It is a machine that 
shows practically no wear and 
will last a life time, and it is in 
. every way eminently satisfactory 
‘for the requirements of a can- 
ning house. You will probably 
enote that we have never been 
bliged to callupon you to replace 
any worn out or broken parts. 
Yours truly, 
D. E, Foote & Co., Inc. 
Gro, T. PHILLIPS, 
President, 


— 


Automatic Sanitary Can Double Seamer, No. 152 


This machine is designed for double-seaming top onto filled cans, 
and is entirely automatic. Will seam cans from 2 inches to 5 inches 


in diameter by 2 inches to 6 inches high. 


The filled cans are placed on the conveyor table which automati- 
cally carries the can up to the double-seaming head, where the can 
is rounded up and properly centered. The ends are fed underneath 
the top chuck, and the action of the lower plate, which carries up 
the can, engages the end and carries same up to the seaming chuck, 

‘where the can is seamed and automatically discharged onto a chute. 

This machine is designed for quick changes from one size to 

another, and does not require any mechanical knowledge. 


Will seam top or bottom on empty cans as well as filled ones. 


Weight, 1900 pounds. Floor space, 4 feet by 4 feet, by 6 feet 4 
inches high. 


TORRIS, WOLD & CO. 


THE CAN DOES NOT REVOLVE 218.230 N. Jefferson Street, © CHICAGO 
Makers of High Speed Automatic Can Machinery, Presses, Dies, Etc. 


In Writing Advertisers, Kindly Mention The Trade. 
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The Greatest Double Seamers Ever Produced 


The EVOLUTION in DOUBLE-SEAMING tops and bot- 
toms on round cans is clearly brought out in the illustration of 
the No. 68 DOUBLE SEAMER. 

The CLAIMS of the SUPERIORITY of this machine over 
all others consists in the NUMEROUS changes that can 
INSTANTLY be maie by simply REMOVING the ROLLER 
RING, and REPLACING it with the size of the ONE DE- 
SIRED to be used for ANY PARTICULAR SIZE can. 

No. 68 will seam can tops on bodies 14 in. high, and 2 in. 
dia., up to 1 gallon and over. The SCOPE in the range of 
possible changes is INSTANTLY appreciated. 

The machines have ADJUSTABLE FEED TABLES that 
conform to ANY SIZE can to be seamed. 

In the No. 58 the cans STAND STILL, and as the machines 
are built for HAND FEED or TREADLE FEED it is optional 
with the purchaser in selecting the style of machine that BEST 
| SUITS his REQUIREMENTS. For this reason it is ESSEN- 
5 TIAL that he express his NEEDS before ordering a machine. 

These machines are BY NO MEANS confined to any PAR- 
TICULAR CLASS cf cans. The operation of these Seamers is 
SIMPLE. The cans are placed on the baseplate with the cover, 


( f the treadle is depressed, and INSTANTLY the CAN engages 
‘ the rollers, making a CLEAN and tight DOUBLE SEAM. 
\ For full particulars write to the 


i) MAX AMS MACHINE CO. 


MOUNT VERNON, NEW YORK CITY, U. S. A. 


— 


Ams No. 68 Double Seamer Hand Feed 


41 CORSA DANTE, TURIN, ITALY. 


Special Eastern Agents for 


The “Sprague” Line of 
CANNING MACHINERY 


“Hawkins” Continuous Capper 
“Colbert's Rotary” Tomato 
Filler, Model “M” Corn 
Cutters, Corn Cookers 


Whites Silkers and all 
Machines for 
use a Canning Purposes 
Canning 
Factory 
We sell tt 
ask us, we'll get 


Cans, Shooks, it for you 


Solder, Crates, 
Climax Flux, 
**Lockwood’’ 
Gas Machines, 
Tools, Ete., Etc. 


608 Page Catalogue for the Asking 


Correspondence Solicited 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings them 
orders, creates a name and a reputation for their 
brands and goods, and keeps the retail grocer ‘‘boost- 
ing’’ all canned foods to his customers and friends. 
The best way to reach and educate the retail grocers 
is through 


The RETAILERS’ JOURNAL 


The Magazine of the Grocery Trade 
Published Monthly at 
36 La Salle Street CHICAGO, ILL. 


G. H. & W. T. HOWARD 
Patent and Trade-Mark Attorneys 


HAVE MADE A_ SPECIALTY OF CANNING AND 
BOTTLING MACHINERY FOR OVER TWENTY- 
FIVE YEARS. EXPERT OPINIONS WITH RESPECT 
TO INFRINGEMENT AND PATENTABILITY. 


614 CONTINENTAL TRUST BLDG. 


Baltimore = - Maryland 
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SYRACUSE CHICAGO BALTIMORE CANONSBURG 


CAN COMPANY 


E. ©. SHRINER, Sales Agent 


TO THE TRADE: 


Each fall since we started in business, it has been our pride 
and pleasure to thank our friends for their liberal patronage during 
the season just closing, and this year we cesire to emphasize our 


appreciation. 


We have made and shipped more cans this year than in any 
previous one, and we have given our friends the best cans and the 
best service. We are splendidly equipped to take care of your fall 
and winter packing in auy style of can wanted, either regular Soldered 
Cans with Solder Hemmed Caps or Open Top Cans, as you may, 


prefer, and we will be delighted to receive your orders. 
Again thanking you for your valued business, we remain, 


‘Yours very truly, 


THOMAS G. CRANWELL, 


President. 
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